

























































































































































































	Page 1
	Images
	Image 1


	Page 1
	Titles
	Declaration 


	Page 2
	Titles
	Acknowledgments 


	Page 3
	Page 4
	Titles
	Table of-Contents 
	Section One: Terms of Reference 
	Section Two: Literature Review 

	Tables
	Table 1
	Table 2


	Page 5
	Titles
	,- 
	Section Three : Conceptual Framework and Research Questions 

	Tables
	Table 1


	Page 6
	Titles
	Section Six: Conclusions and Recommendation 
	References 
	Appendix 

	Tables
	Table 1
	Table 2


	Page 7
	Titles
	List of Tables and Figures 
	Tables: 
	Figures 


	Page 8
	Titles
	SECTION I 
	TERMS OF REFERENCE 

	Images
	Image 1


	Page 9
	Images
	Image 1
	Image 2
	Image 3


	Page 10
	Page 11
	Titles
	SECTION II 
	LITERATURE REVIEW 


	Page 12
	Titles
	MARKET ORIENTATION AND BUSINESS PERFORMANCE 

	Images
	Image 1
	Image 2
	Image 3


	Page 13
	Images
	Image 1


	Page 14
	Images
	Image 1


	Page 15
	Page 16
	Images
	Image 1
	Image 2


	Page 17
	Images
	Image 1
	Image 2
	Image 3


	Page 18
	Images
	Image 1
	Image 2
	Image 3


	Page 19
	Page 20
	Page 21
	Images
	Image 1
	Image 2


	Page 22
	Images
	Image 1
	Image 2


	Page 23
	Titles
	16 

	Images
	Image 1
	Image 2


	Page 24
	Page 25
	Titles
	2.3 MARKET ORIENTATION AND BUSINESS PERFORMANCE 


	Page 26
	Titles
	19 

	Images
	Image 1
	Image 2


	Page 27
	Page 28
	Titles
	Ł 


	Page 29
	Titles
	SECTION Ill 
	THEORETICAL FRAMEWORK 

	Images
	Image 1


	Page 30
	Tables
	Table 1


	Page 31
	Page 32
	Images
	Image 1


	Page 33
	Titles
	SECTION IV 
	Research Methodology 


	Page 34
	Page 35
	Page 36
	Page 37
	Page 38
	Titles
	SECTION V 


	Page 1
	Tables
	Table 1
	Table 2


	Page 2
	Tables
	Table 1
	Table 2


	Page 3
	Tables
	Table 1
	Table 2


	Page 4
	Images
	Image 1


	Page 5
	Titles
	8. 
	Ł.. 
	u 
	:s 
	"! 
	Ł.. 
	... 
	I 
	m e 
	...... 
	om 
	ei 
	Ł.. 

	Images
	Image 1
	Image 2
	Image 3
	Image 4
	Image 5
	Image 6
	Image 7
	Image 8
	Image 9
	Image 10
	Image 11
	Image 12
	Image 13
	Image 14


	Page 6
	Page 7
	Titles
	SECTION VI 
	CONCLUSIONS AND RECOMMENDATION 

	Images
	Image 1


	Page 8
	Images
	Image 1


	Page 9
	Titles
	Ł 


	Page 10
	Titles
	REFERENCES 

	Images
	Image 1


	Page 11
	Images
	Image 1


	Page 12
	Page 13
	Page 14
	Images
	Image 1
	Image 2


	Page 15
	Titles
	Table 1 
	Summary of empirical research on the relationship between market orientation (MO) and 
	business performance (BP) 
	28 
	Nora Lado(1998)Business Economics Series 98-59 (09) Working paper pp.zs 

	Tables
	Table 1


	Page 16
	Titles
	Table 1 (cont.) 
	29 
	Notes: NP= new product 

	Images
	Image 1

	Tables
	Table 1


	Page 17
	Titles
	15,2 
	122 
	"' 
	"' 
	• 
	-6' 
	"§ 
	a 
	- 
	§ 
	- 
	:~ 
	- 
	"' 
	a 
	.s 
	"° 
	- 
	- 
	- 

	Images
	Image 1
	Image 2
	Image 3
	Image 4
	Image 5
	Image 6
	Image 7
	Image 8
	Image 9
	Image 10
	Image 11
	Image 12
	Image 13
	Image 14
	Image 15
	Image 16
	Image 17
	Image 18
	Image 19
	Image 20
	Image 21
	Image 22
	Image 23


	Page 18
	Titles
	f 
	:s 
	s 
	Market 
	123 

	Images
	Image 1
	Image 2
	Image 3
	Image 4
	Image 5
	Image 6
	Image 7
	Image 8
	Image 9
	Image 10
	Image 11
	Image 12
	Image 13
	Image 14
	Image 15
	Image 16
	Image 17
	Image 18
	Image 19
	Image 20
	Image 21
	Image 22
	Image 23
	Image 24
	Image 25
	Image 26


	Page 19
	Titles
	AJ!P.endix 
	6 
	Source: Langerak,F.(2002), "What is the Predictive Power of Market Orientation; Report Series Research in Management". pp.28 

	Images
	Image 1
	Image 2


	Page 20
	Titles
	Correlations between performance measures and performance clusters 
	I 
	I T 
	i ! 
	~--. ----------······-··-····················--·······---··········-·-·-·········-·-····· ·+- 

	Images
	Image 1


	Page 21
	Images
	Image 1
	Image 2


	Page 22
	Images
	Image 1
	Image 2

	Tables
	Table 1


	Page 23
	Images
	Image 1



