
NEAR EAST UNIVERSITY

GRADUATE SCHOOL OF SOCIAL SCIENCES

DEPARTMENT OF MARKETING
·ı,

MASTER'S PROGRAMME

MASTER'S THESIS

THE IMPACT OF WORD OF MOUTH ON ONLINE
PURCHASING DECISIONS IN ERBIL: AN ANALYSIS OF
BOMBEENE INTERNATIONAL'S ONLINE SHOPPING

USERS.

PREPARED BY

HAYMAN ZAKHOY

20145425 

SUPERVISOR

PROF. DR. ERDAL YAVUZ

NICOSIA

2016 



(I) YAKIN DOGU ÜNİVERSİTESİ
NEAR EAST UNIVERSITY

SOSYAL BİLİMLER ENSTİTÜSÜ
GRADUATE SCHOOL OF SOCIAL SCIENCES

NEAR EAST
UNIVERSITY

20.1!t.../201.f.. Academic Year 4th semester

..•.

DECLARATION

Type of Thesis: Master ~ Proficiency in Art D PhD D

. 10 J 4-54-2.SSTUDENT NO ................•....•...•••...............................•...................•.••••.................••••.••.................•

PRoGRAME : M:?.f M.eBıs~.T.1.£:!.j .

I ..H!:\;;l.M!~J':·1 ?.~.~ı.l.0.~ , hereby declare that this dissertation entitled

"IHE IMPACT OF e~ORD ôF MOUTH DN ONJ-.ıNE Pul<.CHAS!N.5·····················································································································································
DECISIONS JN fR8l L.......................................................................................................................................:·.. ·::-::-~~~~!_····''

has been prepared myself under the guidance and supervison of

" P~<?.F.:.P.B-.:.§..~P.~.~ ~.~~-~J " in partial fulfilment of The Near East

University, Graduate School of Social Sciences regulations and does not to the best of my

knowledge breach any Law of Copyrights and has been tested for plagarism and a copy of the

result can be found in the Thesis.

i



DEDICATION 

I proudly dedicate this thesis to my family. They are my rock, joy, support, advisors,

critics, mentors. Their love for me is unconditional and through thick and thin they have

stood by me and pushed me forward to continue thriving in my academic endeavor.

Heartfelt appreciation also goes to Sardar Slevanay and my brothers Homan and Ayman

Zakhoy who have always taught me to never give up and continue in this long journey.

Thank you.

ii



ACKNOWLEGMENTS 

To my supervisor Prof. Dr. Erdal Yavuz, your guidance and motivation throughout this

thesis has meant a great deal to me. I appreciate the value and immense guidance that has

been shared to me bysmy father and mother, and for that l will forever be grateful. May

you continue to do for others as you have done unto me. To the Near East University Staff,

thank you for assisting me throughout my academic life and for equipping me with all the

necessary skills and resources required to complete my studies. Special thanks goes to my

co-advisor, Assist. Prof. Dr. Ahmet Ertugan and the marketing department whose valuable

support has propelled me to this profound stage.

To my colleagues, Iappreciate all efforts to help get through and your contributions and

assistance was most helpful. Iam very grateful to my wife who encouraged me to thrive

on.

iii




