ABSTRACT

Mobile banking is a fast growing, convenient and portable banking service which has become
a global phenomenon though used by a few people in the world compared to the expected
number. It’s a service offered by banks, MNO’s and financial institutions as long as network
is available. Extensive growth and development of new and improved Information
Technologies, mobile devices have become very powerful in their uses especially in banking.
However, the literature found had inadequate information on the factors which affect the
university students’ mobile banking adoption Zimbabwe. Therefore the aim of this research is
to use a proposed model to investigate the factors that affect university students in Zimbabwe
using mobile banking service. TAM and UTAUT models were combined to develop a
questionnaire for this study to collect the data. This research was conducted at 5 universities
across Zimbabwe, where 280 university students participated. 8 constructs were used in the
proposed model: Perceived usefulness, attitude, perceived ease of use, behavioural intention
to use, personal innovativeness, perceived risk, self-efficacy and social influence. Percentage,
mean, standard deviation, frequency and Linear Regression Analysis methods were used. The
main result shows 13 of the 16 hypothesis drawn up were supported, showing university
students are ready to use mobile banking. This study may help the service providers of
mobile banking to further understand the factors that influence university students, the
applications to be developed and the actions to be put in place to attract and encourage more
university students to use the mobile banking.
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OZET

Mobil bankacilik hizli gelisen, uygun, portabil, ve kiiresel bir bankacilik servisi olmasina ragmen
diinyada beklenenden ¢ok daha az insan tarafindan kullanilmaktadir. Bu servis, ag oldugu miiddetce
bankalar tarafindan verilmektedir. Enformasyon teknolojisinde olan yeni biiylik ilerlemeler ve
gelismeler sayesinde mobil cihazlar ¢ok giiclii olmuslar ve o6zellikle bankacilikta kullanilmaya
baglanmiglardir. Buna ragmen, literatiirde Zimbabi’deki {iniversite 0grencilerinin mobil bankacilig
kullanmalarindaki etkin faktorler hakkinda yeterli bilgi bulunmamaktadir. Bundan dolay1 bu tezin
amact Zimbabi’deki {iniversite Ogrencilerinin mobil bankaciligi kullanmalar1 iizerine bir model
gelistirmektir. TAM ve UTAUT modelleri birlestirilmis ve bir anket hazirlanip veri toplanmistir. Bu
arastirma Zimbabi’de 5 tiniversitede yapilmis ve 280 tiniversite 6grencisi ¢alismaya dahil edilmistir.
Modelde 8 ana faktdr kullanilmistir: Algilanan faydalilik, tutum, algilanan kullanim kolayligi,
davranigsal kullanim maksadi, sahsi yenilik¢ilik, algilanan risk, 6z yararlilik, ve sosyal etkinlik.
Yuzdelik, ortalama, standart sapma, frekans ve linear regresyon analiz metodlari kullanilmistir. Esas
neticelere gore 16 hipotezden 13’ii desteklenmistir, ve bu da iiniversite Ogrencilerinin mobil
bamkaciligr kullanmak i¢in hazir olduklarini gostermistir. Bu g¢alisma, mobil bankacilik servisi
verenlerin Universite ogrencilerini ne gibi faktorlerin etkiledigini anlamalarina yardimei olacak ve

ayni zamanda daha ¢ok 6grenciyi motive edip mobil bankacilik kullanmalarina sebep olacaktir.
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