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ABSTRACT

In the age of Internet, the social media become with important role, with millions of users on

these social' s it's become easier and faster for companies to advertise and marketing their

products, and the important thing is the easy way and cost less to reach new customers around

the world. The purpose of this study is to analyze the influence of social media in the Turkish

Republic of Northern Cyprus, by investigating the effects of social media relations,

advertising, and marketing and customer relations. A quantitative approach was used to collect

the data. Also, the survey data were collected by questionnaires and a simple random

technique was used to select the samples. In this study, 508 questionnaires were distributed for

this study. Also cronbach's alpha was used in three dimensions to measure reliability and

validity for these dimensions. Each dimension sample was 508, cronbach's alpha for customer

management dimension is (0.68), advertising dimension is (0.74), marketing dimension is

(0.82) and cronbach's alpha for three dimension together is (0.76). The result showed that the

social media website is the most common way of advertising in most companies and it is a

more effective way of attracting more customers to a company than traditional media. Also, it

showed that social media websites can improve customer satisfaction, marketing and brand

awareness. Facebook, an example of a social media website, was found to be the best type in

this study. Finally, I recommended that all companies and business company should

implement a social media strategy instead of using the traditional strategies due to its low cost

and ability to access a large number of customers.

Keywords: Social media; marketing; advertising; customer relations; business performance;

business
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