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ABSTRACT

CORPORATE LOBBYING AND FIRM PERFORMANCE
With the rise of lobbying activities by firms, with the Political Action Committee (PAC)

contributions and donations in the United States, lobbying has become a legal practice

recognized by the constitution. Hence, corporate lobbying activities are deliberate

activities to lobby government regulations, policies and legislation these activities are

related to marketing, accounting and financial performance of firms also recent research

indicates how lobbying has the capacity to influence almost all aspects of a firm. This

leads to the realization of the direct relationship between a political connection and firm

performance. It is important to note that there is no certainty with regards to the output

of corporate lobbying activities as to how it affects the performance of a firm based on

different factors that have to do with the incumbent government of different countries.

The economic and environment of a firm is closely related that is why the relationship

between the firm and the government is very important. The effectiveness of a firm is

based on its interaction with the government. This study used meta-analysis as a

method to look at various ways through which this activity affects a firm either positively,

negatively or if it doesn't in any way affect firm performance.

Keywords: Corporate lobbying, Firm performance, Political connection, corporate

political activity.
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ÖZ

KURUMSAL LOBİCILIK VE SİRKET PERFORMANSI
Firmaların lobi faaliyetlerinin artmasıyla birlikte, Amerika Birleşik Devletleri'nde siyasi

eylem komitesi (PAC) katkıları ve bağışları ile lobi faaliyetleri anayasa tarafından

tanınan yasal bir uygulama haline gelmiştir. Bu nedenle, kurumsal lobi faaliyetleri,

hükümetlerin düzenlemelerine, politikalarına ve mevzuatına yönelik bilinçli faaliyetlerdir

ve bu faaliyetler firmaların pazarlama, muhasebe ve finansal performansı ile ilgilidir. Son

zamanlarda yapılan araştırmalar, lobiciliğin bir firmanın neredeyse tüm yönlerini

etkileme kapasitesine sahip olduğunu göstermektedir. Bu, politik bir bağlantı ile firma

performansı arasındaki doğrudan ilişkinin gerçekleşmesine yol açar. Kurumsal lobicilik

faaliyetlerinin çıktısının, farklı ülkelerin yerleşik hükümeti ile ilgili farklı faktörler

üzerindeki sağlam bir tabanın performansını nasıl etkilediğine dair bir kesinlik olmadığı

dikkat çekicidir. Bir firmanın ekonomik ve çevresi yakından ilişkilidir, bu nedenle firma ve

hükümet arasındaki ilişki çok önemlidir. Bir firmanın etkinliği, hükümetle olan

etkileşimine dayanmaktadır. Bu çalışmada meta-analiz, bu faaliyeti bir firmayı ne

olumlu, olumsuz, ne de herhangi bir şekilde firma performansını etkilemediği çeşitli

yollarla incelemek için bir yöntem olarak kullanmıştır.

Anahtar Kelimeler: Kurumsal lobicilik, Firma performansı, Politik bağlantı, Görevdeki

hükümet.
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INTRODUCTION

Considering the rise of corporate lobbying by firms, with Political Action Committees

(PAC) played a role in the development of corporate lobbying in the United States.

Lobbying has become a legal practice recognized by the constitution (Chen, 2015).

Corporate lobbying activities are conscious activities to lobby government regulations,

policies, legislation. Lobbying is related to marketing, accounting and financial

performance of firms. Also recent research indicates how lobbying has the capacity to

influence almost all aspects of a firm, this directs us to realize the connection between

corporate lobbying and firm performance and it is important to understand that there is

no certain output of corporate lobbying activities as to how it affects the activities of a

firm (Coates, 2012).

The environment and economic performance of a firm are closely related that is why the

relationship between the firm and the government is very important; the effectiveness of

firms is base on their interaction with the government (Chen, 2015). Several firms in the

United States have more than 100 lobbyists representing their interest (Drutman, 2012).

Although lobbying is a debated practice (De Figuiredo, 2013), its acceptability is evident

in how so many companies spend about $2.6 billion every year on lobbying. These

activities help firms to be visible in the market. Making comparison of firms from 1970s

and 1950s corporate lobbying has built itself over time in the United States, it has

become a common practice that is been regulated by the government , lobbying

activities tend to integrate government into firms activities, these practices aim at

influencing public policies which are mostly been done quietly because so many firms

do not open up on their involvement in lobbying activities, corporate lobbying basically

aims at improving the firms strength in the competitive market, paying lower tax and

obtaining government contracts (Coates,2012).

So many studies show that firms that are involved in any politically related activities, are

involved in these activities basically to obtain either financial, economic, political or

some kind of privilege from the government depending on their area of interest but this

topic happens to have divided opinions as to whether firms lobby with these aims on
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their minds or not and if there should be necessarily a motive behind their participation

in either politically related activities or philanthropic activities (Fisman, 2012).

Research in more than 35 countries shows that firms involvement in corporate lobbying

has been positive, records of how firms receive some kind of help from the present

political administration although it might not be immediately firms that have a connection

with the government tend to receive something at the end of the day compared to firms

that do not have a connection with the government (Facio, 2002).

So many political scientist try to explain the relationship between corporate lobbying and

firm performance because most people tend to associate lobbying with corruption in the

sense that they believe that so many firms get involved in corporate lobbying so as to

advance their market, financial and economic performance in a given market

environment, research shows that the size of the firm is a major determinant of a firm

involvement in corporate lobbying (Hillman et al, 2014).

Firms make use of various political techniques such as lobbying so as to influence

particular public policies and most firms that have succeeded in creating a connection

with the government tend to have varieties of benefits. One of the most important areas

of the firms is their ability to effectively relate with the government because the

government has the capacity of shaping the competitive community of most business

firms (Hillman et al, 2014).

Corporate lobbying is the corporate ways of influencing government related policies

which has been widely practiced by business firms in so many countries (Schuler et al,

2014). Firm performance can be measured not based on the personal advancement of

the company but based on the environment in which it operates depending on the

company’s area of specialization, its ability to produce effective management and

succeed effectively in a competitive environment (Cooper et al, 2010).

The measurement of firm performance when firms get involved in corporate lobbying do

not necessarily mean that these practices influence their performance and if the

corporate lobbying activity influences their activities is it positive, negative or it does not

at all affect their performance in terms of knowing or measuring firm performance there

are so many aspects of firms performance financial performance, market performance,

net performance, relational performance, economic performance and so many aspects
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measuring this becomes more and more difficult (Fisman, 2012).Lobbying is the act of

attempting to influence decisions made by officials in a government, most often

legislators or members of regulatory agencies. Lobbying is done by many types of

people, associations and organized groups, including individuals in the private sector,

corporations, fellow legislators or government officials, or advocacy groups (Drutman,

2012).

Lobbying is a type of political activity that is been practiced by corporations, a special

interest group with the aim of influencing government legislators. These practices are

popular in the United States; research has shown that lobbying is related to accounting,

marketing and firm performance. In the United States, the federal government see

lobbying as a form of communication that is made on behalf of a client to members of

the Congress and is a corporate activity that is been protected by the constitution as a

right of freedom of speech. Lobbying activities can provide the government with

important information by firms or individuals that have the possibility of been affected by

government policies (Chen, 2015).

Research on corporate lobbying and firm performance shows that money can not

necessarily have an influence on political decisions though is still uncertain most

especially tax-related policies that pertain to firms receiving benefits as a result of their

connection to politicians or members of parliament, relationships like these lead to easy

access to finance, advancement of their market, lower taxation and issuing of contracts

by the government (De Figueiredo, 2013).

Corporate lobbying can be referred to as a non-market way of enhancing both the

economic and social performance of the firm (Brown, 2015). This ensures that the firm

maintains certain strength both in the local and the international market because of the

high level of competition (North, 1990). Other mediums that are used by firms can be

through public relations and philanthropic activities (Chen, 2015). Corporate lobbying is

been generalized as a medium through which firms make efforts into the government

with the aim of enhancing their activities, this is also referred to as a type of investment

that is been made by firms (Baron, 1999). Generally, each firm encounters different

challenges as regards to the market competition and also the outcome of lobbying but
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firms that have a strong interaction with the incumbent government may face challenges

(Hillman, 1999).

So many scholars argue that the activities, regulations and policies of government can

favor some firms and as well not favor some other firms, but the activities of lobbying

which involves having close interaction with the government can bring about good

outcomes for the firms in areas like having access to protected markets, subsidies,

taxation, sanctions and competitive markets (Stigler, 2011).

In this study we aim at answering the following research questions by using quantitative

studies to carry out a meta-analysis to reveal if there is a relationship between corporate

lobbying and firm performance. Does corporate lobbying affect firm performance? If so,

is the effect positive or negative?

The next chapter will focus on clearly stating and defining important concepts like

corporate lobbying and firm performance in other to have an understanding of what this

studies aim at achieving and also to show the relationship between the two important

concepts, different kinds of literatures and studies will be explored so as to understand

other scholars findings and understanding of the relationship between corporate

lobbying and firm performance, is the relationship positive, negative or if there is no

relationship between the two concepts
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CHAPTER 1
CONCEPTUALIZATION OF CORPORATE LOBBYING AND FIRM
PERFORMANCE

Corporate lobbying is a non market strategy that are created with the aim of having an

effect on public policies, legislators, policymakers, and regulators this is been practiced

by firms to deliberately influence and enhance their performances, corporate lobbying

can also be explained as ways of influencing government related policies which is been

widely practiced by firms in so many countries. Lobbying is related to marketing,

accounting and financial performance of firms. Also, recent research indicates how

lobbying has the capacity to influence almost all aspects of a firm (Chen, 2015).

Corporate lobbying might be seen as a major form of improving the performance of a

firm as to the reasons why firms lobby are different some firms lobby maybe because

they see other firms lobby and the outcome of this activity is not always certain.

Considering the fact that it takes longer time with patience, some of the challenges can

be the political orientation and as well as the changing government, although it is

expected that the firm should always have the capacity to relate with all government

ideologies.

Firm performance involves the various aspects and sectors of a firm it can be the

financial, marketing, investment, economic, environment, and every other domain of the

firm, all the above-mentioned sectors of a firm can either be affected positively or

negatively depending on the activities that is been practiced by the firm, if the firm is

been influenced positively by the activities it tend to have an effect on the external

activities as well as the size of the firm. It is mostly with this understanding that firms
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engage in corporate political activities with the aim of having an influence in the public

policies as well as the policymakers (Hillman, 1999).

Firms that have any sort of political connection that’s if any of the shareholder or past

DG of the firm wins a prominent seat in the government or a shareholder in the firm

happens to have a certain kind of connection with the government firms, this firm tends

to have an upper hand than the other firms that do not have such kind of connection.

this activity opens up the visibility of the firm both in the local and international market

they believe that this activity can either affect the firm positively or negatively and there

is a close relationship between corporate lobbying and firm performance because this

connection does not just affect the visibility aspect but in almost all aspects that have to

do with the firm (Hill et al, 2010).
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CHAPTER 2

THEORETICAL FRAMEWORK

The Government plays a vital role in the establishment of a firm, this can either be

positive or negative based on different kinds of literature a firm tend to have a certain

kind of connection with the government either directly or indirectly and there is no

possibility whereby the firm does not come in contact with the government, although this

point can be argued on the fact that the firms create their own funds and capital to make

new investments, a question that must be considered is who creates the environment

for the investment? Yes, there are so many strategies that are been organized by the

firm in ensuring that the performances of the firm are been enhanced. These can be

marketing strategies and other related activities but is the government that makes the

license, taxes, import and export tariffs, market regulations what can go into the local

and as well as the foreign market (Bonardi et al, 2013).

We can have a situation whereby we have two firms that are into the same kind of

business with the same size the difference is that one lobby while the other does not

lobby how can we portray the importance of corporate lobbying in a case like this? This

might look at corporate lobbying as not important or is not all firms that are large that

involve in corporate lobbying. It is true that both of the firms pay taxes and also have a

license that needs to be renewed but there is a possibility whereby the firm that lobbies

can get flexibility in terms of license renewal and the payment of taxes also the

acquisition of government contract (Hillman, 1999).

Between the firm and the incumbent government the firm cannot find a suitable

atmosphere to work in. In order for a firm to effectively enhance its activities in a given
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environment or country the relationship this firm has with the government is very

important, because the government can either positively or negatively affect the

performance of the firm in that given territory. Hillman (1999) argues that one of the

reasons that there is a clear relationship between corporate lobbying and firm

performance is because the government holds the capacity and the saying as to what

the firm is in its territory other scholars like Chen (2015) argues the fact that firms face

so much competition and corporate lobbying opens so many opportunities to those that

are involved in lobbying activities.

Furthermore, corporate lobbying does not only influence a particular domain of the firm

performance. It is because it takes longer time for this activity to have an effect, while

for some other firms it doesn’t take a long time depending on how effective their

lobbying strategies are (Walters, 2012). Corporate lobbying tends to open new markets

for firms in terms of breaking borders new negotiations and business opportunities, it is

more easy for firms that have a certain kind of communication or relationship with the

government to explore new markets not only in the local market but in times of

international contracts that sometimes involves the country itself or is a way for the

government to improve its relationship with other countries, it is said to be almost

impossible for a firm to stand on its own without having some sort of connection with the

government (Walters, 2012).

They do these because new policies made by the government will either positively or

negatively affect the performance this policy is a two dimensional thing of which firms

always look out to see what the new legislation is saying at the same time the

government is also looking out to get information from firms which can first help them to

improve their economy (Benson et al, 2011).

In some pluralist countries like the United States firms come together as a sectional

interest groups with the aim of influencing public policies and they also play a vital role

in the creation of public policies, this doesn't mean that the system can easily be

predicted as to how the relationship aspect can be because of the environmental

orientation which has to do with the political stability and orientation and also with the

changing political orientation in the country an example is the United States the

Republicans are business oriented while the Democrats are not. This entails that as
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much as ideologies change over time the firm most always have this in mind, the firm

that can infiltrate the political committee which that is in charge of the policy process can

be able to overcome some of the uncertainties that have to do with its effective

performance in that environment and can be able to acquire favors from the government

in a form of contracts. It is also difficult to understand the relationship between corporate

lobbying and firm performance because most scholars believe that firms that are

involved in these practices with the aim of gaining some kind of favor at the end of the

day and it makes it even more difficult to measure the relationship (Coates, 2012).

There are situations whereby a member of a firm gains an appointment or wins a

political seat in the government. This makes it easy for the firm to have access to the

political process because it is almost difficult for a firm most especially when it has no

access to the government as to how things are been done in the system, it is also

certain that as much as the political process is affecting the activities of firms, more

firms are being encouraged to get involved in corporate lobbying because of its

outcomes so many other firms are trying to influence the political activities in regards to

the government policies (Angel, 2010).

In most research about the relationship between corporate lobbying and firm

performance it is considered that firms engage in these activities predominantly with the

aim of obtaining some incentives from the government through its policies (Stigler,

2011). The only relationship or effect of corporate lobbying with firm performance can

only be said is positive if the public policies directly affect positively any aspect of the

firm or the government decides not to do anything with regards to the firm (Bonardi et al,

2011).

This relationship can be portrayed in areas like new import tariffs, government

regulations, taxation, earmarks, rate increase etc. This further shows the positive

relationship between corporate lobbying and firm performance (Schuler, 2014). Further

studies indicate that corporate lobbying has been an area of investment because of the

firm size relationship with corporate lobbying and its positive relationship. Industries that

specialize in a particular product have higher level of gaining a positive outcome from

corporate lobbying. This is because they have the same objectives and goals; this

makes it suitable for public policies to be lobbied (Shuler et al, 2012).
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Many scholars believe that most firms that involve in corporate lobbying tend to receive

more favors compared to firms that do not have strong connection or any kind of

political connection with the government while other research portrayed that most firms

involvement in political affairs can be with the aim of having some kind of insurance in

case of any economic problem that might arise in the future. Diana et al (2013) argues

that it is more likely for firms that are involved in at least one sort of political activity to

obtain some kind of aid from the government. This same topic that has to do with

corporate lobbying and how this activity improves positively, negatively or does not

influence firm performance is still an area that is still explored by political scientists,

economists, and management scholars, although some research indicates that some

firms happen to have gained more positive incentives or government favors through

PAC donations and their effect on firm performance (Kim, 2012).

Also with the rise of corporate lobbying by firms, with PAC donations in the United

States, lobbying is a legal practice recognized by the constitution (Chen, 2015). The

author further argues that corporate lobbying activities are deliberate activities to lobby

government regulations, policies, legislation. Lobbying activities are related to

marketing, accounting and financial performance of firms (Boies, 2012). The

environment and economic performance are closely related (Boies, 2012). The

effectiveness of firm performance is based on their interaction with the government

(Chen, 2015). Research shows that firms in the United States have more than 100

lobbyists representing their interest (Drutman, 2012). Although lobbying is a

controversial practice according to Drutman (2012) he argues that so many companies

spend about $2.6 billion every year on lobbying, these activities helps firms to be visible

in the market. He further argues that compared to the 1970s and 1950s corporate

lobbying has built itself over time in the United States; lobbying activities tend to

integrate governments with firm activities. Corporate lobbying is a set of deliberate

activities that firms do in order to influence public policies. These practices are done

quietly (Shuler, 2014). Shuler (2014) argues that lobbying activities by firms are

practices that aim at improving the strengths of firms in the competitive market, pay

lower tax and also to obtain government contracts (Hillman, 1999). Although firms that

do not lobby have lower rate of fraud detection (Frynas et al, 2014), most decisions that



11

are made by politicians are based on personal gains not with the goal of improving the

public (Ansolabehere et al, 2002). In his book ‘Soft Corruption’ Schluter (2014) argues

that most corporate lobbying activities that are been carried out by either politicians or

firms are mostly corrupt practices. Other scholars like Drutman (2012) argues the point

that in the United States industries spend billions of dollars to lobby corporate political

activities that have to do with climate change.

Some of the things that lead firms into involving in lobbying activities might be because

some other firms are also involved in lobbying activities. Kim (2008) argues that

corporate lobbying has affected positively most importantly the equity returns of

companies, considering the incentives that firms get through PAC contributions Hillman

et al (2010) empirical research which includes data from 124 firms using 5 different

elections shows that there is some kind of benefit that firms gain from its involvement

through PAC contributions. Hansen and Mitchell (2013) argued that most of the benefits

that firms gain are not necessarily in their involvement in PAC activities (Drope

&Hansen, 2006). Based on research firms happen to spend more on lobbying

compared to involvement in campaign contributions or having some kind of

relationships with politicians with the aim of improving their performance. Bonardi et al

(2011) argues further that in the political arena or market relating how firms get to

improve their activities through corporate lobbying. This can be understood through the

marketing strategies which have to do with demand and supply. It’s in two dimensions in

terms of political groups or politicians need financial aids and vital information and firms

benefit at the later stage through public policies that can positively strengthen the firms

in that given environment. This benefits them to have fewer difficulties in terms of trade

or market barriers, regulatory inspection, regulation, stock market (Fisman, 2012).

Hillman (1999) confirms that corporate lobbying enhances firm performance to some

certain extent. Jayachandran (2011) argues that there is not much significant positive

effect of corporate lobbying on firm performance. Other scholars like Hersch et al (2010)

explain that although most studies show that firms involve in corporate lobbying with the

aim of getting a favor from the activity. They argue that there are other activities that

enhance firm performance e.g. public relations effectively manage its immediate market

environment. Other arguments which are based on the concept of corporate political
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activity are always viewed as an activity that influences the activities of firms positively

(Correia, 2012). The extent to which corporate lobbying can positively or negatively

influence the performance of a firm depends on the political environment. Is the political

environment friendly and favorable to the firm? Correia (2012), the institutional

environment also plays a role, for example in the US the republicans can easily create a

positive outcome for firms base on their ideology while the democrats ideology is

basically on human rights and environment related issues (Hersch et al, 2012). Other

scholars argue that although the institutional environment is a considerable factor but

there are other factors that have been neglected. Firm performance is mostly been

associated to a firm ability to set out strong lobbying strategies and also assisting

politicians in their campaign by making donations. But it must not be the case; some of

these donations are from individuals and not by firms. This must be regarded as a

donation that has been made with the motive of enhancing the interest of an individual

instead of referring to it as a corporate political activity (De Figueiredo & Silverman

2013). The fact that there are firms that gain from PAC donations cannot be neglected.

Jayachandran (2011) argues based on the Senatorial elections in the United States, in

2001 most firms if not all that offered assistance to the republican during the election,

research shows that there was a significant increase in their activities. Further studies

indicates that firms that are either directly or indirectly involved in campaign donations

tend to have higher performance compared to those who do not. Cooper et al (2010)

and Stigler (2011) explain more on the point that the government has the power to

either support some firms or also not support other firms this factor encourages firms to

indulge in lobbying activities. Jayachandran (2011) explains that the power that the

government has motivates so many firms to strive to create some kind of a political

connections this is mostly because of the strong competition in the market. Fisman

(2012) further argues that corporate lobbying is an essential factor because firm will not

be worried about tax related matters and the ability to freely trade on the local and

international market.

firms get involved in corporate political activities for different reasons some firms lobby

in order to bring about a change in public policies, because some of these policies can

be harmful to their productivity in that particular market. While other firms lobby to obtain
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incentives that has to do with obtaining contracts from the government, reduction of

government tariffs, elimination of competitors in the market. Some firms get involved in

corporate lobbying not with the aim of obtaining any favor but because they are

interested in having a close political relationship with the government. Although

research shows that firms that invest more on lobbying activities rather than PAC

donations tend to do better than firms that do not lobby. Corporate political activity can

produce positive results for some firms and for other firms the results can be negative

regardless of the amount of money that have been spent (Okhmatovsky, 2012).

The monetary factor may be an important aspect of lobbying because when firms look

at how much other firms spend in lobbying activities it tends to discourage other firms

from involving in lobbying activities, although some firms are not open to how much they

spend in lobbying (Fisman, 2012). One major issue can be when a firm has a very high

expenditure for lobbying; the result might not be equal to what the firm has spent. A firm

involvement in corporate lobbying most not necessarily provides a positive result

(Salorio & Rivoli, 1991). Although is the firms responsibility to consider all the possible

risk involved in it before taking a decision, is also necessary to know that some firms do

not take part in corporate political activities, that does not necessary signify that they are

not interested in government-related activities (Sadrieh, 2007). In understanding the

importance of cooperate lobbying, although there seems to be a level of corruption not

in every case but mostly in countries that have a certain level of corrupt practices. Facio

(2002) and North (1990) argue that the political orientation of the country determines the

outcome of any corporate political activity. Bebchuk et al (2013) argues that the

institutional environment can be an added advantage for firms that are involved in

lobbying activities. Facio (2002) argues that this practice contains a high degree of

malpractice mostly when firms have any sort of political connection, that’s when any of

the shareholders or past DG of the firm wins a prominent seat in the government or a

shareholder in the firm happens to have a certain kind of connection with the

government. Firms like this tend to have an upper hand than the other firms that do not

have that kind of connection, further arguments were been done using 42 countries

these explains that the situation can even be greater in countries that have lesser

political orientation as been argued also by (North, 1990).
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The concept of firms having a political connection has been argued by Facio (2002)

stating that one of the reasons why some firms out-perform other firms which is mostly

for a particular period of time. North (1990) argues that corporate political activities can

be effective for a firm within a given period of time while Coates (2012) further explains

this point using the Republicans in the United States. According to him they

Republicans seem to have more consideration for business firms compared to

democrats. This doesn’t mean that firms that get involved in corporate political activity

do not gain incentives when is the Democrats that have the power but it entails that the

political ideology of the government is something that plays a role. That is why the result

of this activity cannot be easily predicted. Coates (2012) believes that something will

definitely be gained but it cannot always be the case.

A strong aspect that can be understood is that firms that take part in corporate political

activity with the aim of having a positive output or have a very strong lobbying capacity

always tend to catch up with the new government in other not to lose their place.

Because other firms are working to also build a political connection, we can as well

consider the point that large firms with financial back up get involved in corporate

political activity compared to others that don’t have much financial back up. Hillman

(1999) argues that firms that get involved in corporate lobbying or have any kind of

political connection don’t get to perform as well as firm that do not engage in this

practices. Firms like that do not have good management and tend to put more

concentration in these practices. Aggrawal (2001) argues that large firms tend to involve

more in corporate lobbying because they take into consideration the importance of been

visible both in the local and international market, they believe that there is a close

relationship between corporate lobbying and firm performance because this connection

do not just affect the visibility aspect but almost all aspects that has to do with the firm.

Hill et al (2010) mentions that more firms get involved in lobbying and based on their

research between 1999 to 2006 there has been a rise in the amount been spent by

firms for lobbying. Explaining that is not all firms that lobby, particular firms lobby that is

to say that their area of specialization is a factor in terms of the market competition,

stating that bigger firms tend to spend more and as well involve in lobbying compared to

the ones that are not big (Aggarwal, 2001). Other scholars believe that in terms of the
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types of firms that practice lobbying of which consist mostly of larger firms, political

activities are more important to bigger firms than to smaller firms  (Angel, 2014).

Other factors which can be referred to as the capability factor of which firms are more

effective in some areas compared to other firms, depending on their area of

specialization which brings about competition. Another very important aspect can be

referred to as the invisible area of competition which is known as the corporate political

activity as much as firms invest in other visible area of competition it is also expected

that firms give intentional attention to the invisible market strategies which has to do

with involvement in political activity (Brown, 2015).

Non-market action which has to do with political connections might increase market

opportunities for firms Oliver and Holzinger (2012). Firms most view this domain as a

form of competitive area because firms tend to achieve more by not neglecting the

importance of its capability Angel (2014). The positive impact of a firm involved in

political activities or investing in corporate lobbying can be because this activity is very

important in improving the firm activity in the market environment, because if the firm

doesn’t have a certain kind of relationship with the government the reforms and rules

might affect negatively affect the activities of the firm in that market and as well affect

positively the activities of other firms (Brown, 2015). Although some firms will decide to

either obey or not obey which has its own consequences, other scholars believe that

political activity is a major way of increasing a firm profit although the outcome of this

activity is not always certain (Stigler, 2011). The height in which a firm can attain is

equal to how strong its political connection is (Hillman, 1999). There is no much

evidence pertaining to how corporate lobbying enhances firm performance because

most literatures relate private firms to corporate political activity, tax related issues are

mostly related to a firm political connections which is also related to the profit of the firm

(Hillman et al, 2014).

Benson et al (2011) argues that as much as firms consider having a connection with the

government there should be an intentional strategy which includes improving the

stakeholder's relationship. That have to do with the firms’ behavior towards its

customers, the market environment this activity is very important in improving the

profitability of the firm. Firms involvement in corporate lobbying can affect just specific
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areas of the firm, mostly moral capital which has been argued by Stigler (2011) he

further argues that a firms involvement in corporate lobbying most not necessary be

because they want to improve their performance, this can be a kind of an insurance that

might yield positive results in the future in case if the firm gets into trouble. We stated

earlier on in this thesis that the outcome of firms involvement in corporate lobbying is

not always certain but Coates (2012) argues that firms must be ready to take the risk

while Brown (2015) argues that firms that effectively engage in corporate political

activity tend to benefit more.

In the United States the PAC has been used by firms to influence their activities and the

public policies made by the government to their own interest. Some other businesses

make use of societal buildings and coalition to gain the governments attention in terms

of advocating for they firms advertisements are made (Kim, 2012). Firms’ relationship

with the government adds value to the performance of the firm, there is what is referred

to as political behavior which is known as a nonmarket policy, this activity is an all-

around strategy which is not only concerned with one area of the firm but the general

performance of the firm which can also include economic performance (Benson et al,

2011).

Although the positive effect is expected, some studies found positive some negative and

some no effect. The theoretical framework explored different kinds of literatures and has

found different studies on the relationship between corporate lobbying and firm

performance, the next chapter will focus on the method that have been used to carry out

this research, different literatures, studies, type of analysis and why the method is

suitably and compactable with this topic corporate lobbying and firm performance.
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CHAPTER 3
DATA ANALYSIS AND RESULTS

This study searched through different literatures to look at various studies on corporate

lobbying and firm performance, basically looking at the numbers of studies that indicate

the positive and negative relationship between corporate lobbying and firm

performance. Also looking at the possible outcomes of corporate lobbying and related

studies to corporate lobbying such as political connection, lobbying, meta-analysis,

incumbent government, PAC contributions, corporate lobbying and firm performance,

corporate political activity looking at the place of politics in business, the relationship

between the government and the firm, in the search for different literatures that

discussed about if there is a positive, negative or no relationship between corporate

lobbying and firm performance basically using the Google Scholar to find studies related

to this topic, this study didn’t focus on any specific year but on various literatures that

explores this study.

In realizing how important it was to use quantitative study for this topic we searched

through different kinds of literatures that have used meta-analysis to carry out research

on this topic we used article like mixing business with politics (Lux et al, 2010). We

looked at some studies that first developed our topic corporate lobbying and firm

performance (Chen, 2015) and other Journals on Business and Politics, Journal of

Management, we didn’t choose any specific date in carrying out this research, we

explored as much as possible literatures from different years and we also tried to

update our information on recently published articles and also journals (Hill, 2018). We

also sought out for journals that have worked on this topic corporate lobbying and firm

performance going through their bibliography to find related studies Hill et al, (2018) in
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making our research on the search engine basically Google Scholar we also considered

other methods that have been used in other literatures who have worked on the same

topic as we did one of which is JSTOR and Web of Science.

Different studies identified the need for a political connection in other to identify a

relationship between corporate lobbying and firm performance, different tables in

different kinds of literatures portrayed the importance of firm size in the measurement of

firm performance. To what extent firms go to ensure that there is a connection between

the government and the firm, this study further identified various elements that can be

used to bring together findings related to this particular topic this led to the identification

of the importance of using meta-analysis through a quantitative studies to carry out this

research.

This lead to the finding out of the fact that corporate lobbying has so many factors and

determinants and the outcome for every firm is not always the same and the reasons

why firms involve in this activity is always different one common reason can be to

influence policies another can be because other firms lobby, another aspect is that

some firm get involved in this activities not because the desire to obtain favor from the

government and other firms involved in philanthropic activities which can be said to be

an indirect way of the firm gaining attention to itself.

Based on the different studies, corporate lobbying affects the firm at different levels and

it makes it difficult for it to be measured, corporate lobbying which involves activities that

is either directly or indirectly used by firms to improve their performances. Corporate

political  activity can be said to be practices that are organized which can be in a form

of campaign contributions, or any other means that is been used to influence the

legislation or government officials (Hillman, 1999). The different kinds of literatures that

have been worked on corporate lobbying and firm performance have identified a

relationship and it is necessary to classify all firms that are successful to have in one

way or the order influence the government policies.

In identifying how corporate lobbying has influenced a firm performance we looked at

the various aspects and sectors in the firm, it clearly shows that corporate lobbying is

positively related to firm performance based on the various literatures we explored, it

might not be the same for every firm but there is a positive relationship, Although it can
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take a longer time for the effect to be identified but is not always the case. This study

used quantitative studies through meta-analysis in finding out the positive and negative

relationship between corporate lobbying and firm performance.

3.1 Meta-analysis
Meta-analysis is a method through which different studies concerning the same topic

are been studied in an analytic manner by putting together the results and findings of

past research by using quantitative methods, based on the different studies most of the

studies identified a relationship between corporate lobbying and firm performance of

which is mostly positive or negative, meta-analysis is better for our studies because it

doesn't just analyze only one particular study, but it indicates different research this has

been carried out by different studies with their methods, test results and findings by

looking at the positive and negative dimension of the studies. To what extent is there a

relationship between corporate lobbying and firm performance?

This research method looks at different studies this tends to provide more positive

results compared to concentrating on only one studies to make the required analyses,

meta-analysis is a medium through which research is been carried out on previous

literatures regarding a particular topic with the aim of finding out the basic relationship

between the different literatures and studies (Glass, 1976). This has been done using

Schwarzer's software which was originally started by Hunter and Schmidt (1995). This

have been tested to be effective rather than just analyzing the findings in just one study,

studies so far have indicated that corporate lobbying is mostly reliable based on the

measurement of firm performance, one of this is the size of the firm. This further

indicates the relationship between firm size and corporate lobbying which is mostly a

positive relationship (Bacharch, 1989).

Based on different literatures, different relationship and aspects that corporate lobbying

can affect, clearly indicates also in this study that there is still no sure result as to how

corporate lobbying affects firm performance, although our study identify more positive

relationship. There is still need for more study on the positive as well as the negative
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relationship between corporate lobbying and firm performance. The relationship

between corporate lobbying and firm performances indicates mixed results which are

positive and as well negative, but many studies show that the relationship is often

positive.

Another aspect we identified in this study is based on the positive outcome of corporate

lobbying in relation to firm performance. Although in the United States research shows

that firms that have a certain level of connection with the government have higher

tendencies of lobbying government policies, we identified both positive and negative

relationship between corporate lobbying and the positive relationship tend to be more.

Based on the studies by different scholars and firm performance, it further shows that

more studies and deep analyses have to be done on this particular topic of corporate

lobbying and firm performance in understanding the relationship and why there should

be a relationship.

In making and compiling our test results as to the relationship between corporate

lobbying and firm performance we studied the test results of different studies on

corporate lobbying and firm performance in most of the studies different methods have

been used. The easily identified one which we also used in carrying out our research is

when there is a positive relationship it signifies that the coefficient is statistically

significant and is in the desired direction as the proposed hypothesis, and when the

relationship is not a success is a failure which entails that the relationship is not

significant and the coefficient is statistically not significant when is anomaly which

shows that the coefficient is statistically significant and is on the opposite direction as to

the proposed hypothesis.

For our results we used p<0.05 as a final point to the significant level, and a 95%

significant level to mark out the test results, the various studies we studied in our

research carried out different descriptive methods although some were clear enough

and also straight to the point other studies were not clear enough, test on the

independent as well as the dependent variable. We identified all the studies that found a

significant relationship between corporate lobbying and firm performance for us to state

that the relationship is positive; we assembled all the test results we identified the

number of successful results in most of the studies the higher the success results was
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that help us to understand that there is a positive relationship between corporate

lobbying and firm performance.

On the various studies we analyzed some carried out more test while others carried just

a few test, in other to show the success we considered the test results per study and

also per test in other to also consider if the test was a success, failure or anomaly we

identified if each of the test results from the various studies is either positive, a failure or

the result from the test or the study was anomaly, the various test results we studied

used different methods and statistically significant level.

Variables Success Failure Anomaly

Test(107)

Studies(79)

70

50

23

17

14

12

The above table shows the number of test that was carried out to determine if there is a

relationship between corporate lobbying and firm performance and if there is a

relationship of which our research has been able to identify a relationship, our test

results used P<0.5 aiming at a 95% significant level to determine if the relationship

between corporate lobbying and firm performance is a success which is positive and

when is less than the 95% significant level it signifies that is a failure, our research base

on our test shows 70 success out of the 107 test, 23 failures and 14 anomaly. In most of

the studies different methods were been used but the easily identified one which we

also used in carrying out our research is when there is a positive relationship it signifies

that the coefficient is statistically significant and is on the desired direction as the

proposed hypothesis, and when the relationship is not a success and a failure which

entails that the relationship is not significant and the coefficient is statistically not

significant. When it is anomaly it signifies that the coefficient is statistically significant

and is on the opposite direction.

These studies which are the total number of literatures we counted, these results are

per study and per Journal that we used to carry out this research; each study used

different methods to operationalise the research. Some studies were clear while others

were not clear, out of 79 studies 50 was a success, 17 a failures and 12 anomalies.
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These studies based on the different test we carry out shows that there is a positive

relationship between corporate lobbying and firm performance.
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CONCLUSION

There is a rise in firm’s involvement in politics, this has in way drawn more attention to

this domain as to the reasons why some firms get involved in corporate lobbying while

others don’t and if there is a relationship between corporate lobbying and firm

performance what is the relationship? This takes us to the PAC contributions and

corporate political contributions, in countries like the United States more is been spent

by firms that engage in this practice. This research paper focused on the relationship

between corporate lobbying and firm performance and in making this research we used

meta-analysis because it was the better method for this research, we searched through

various studies that have researched on this topic looking at their research method, and

the methods they used to test their hypothesis.

The final result based on the meta-analysis shows that there is a positive relationship

between corporate lobbying and firm performance. We gathered different studies we

used p< 0.05 to find if the result was statistically significant looking at how the positive,

failure and the anomaly has been tested and in doing that although most of the studies

used different statistical significant level to test the hypothesis as well as the study,

some of the studies had more test while others just few tests, our result shows a

positive relationship meaning that corporate lobbying is positively related to firm

performances.

Firms encounter different challenges understanding the fact that the business-

government relations cannot be neglected or ignored and for a firm to reduce the level

of challenges its relationship with the incumbent government will go a long way in doing

that. This can bring about reduction in taxation or flexibility in the payment of tax, the

firm survival in the local market which contains a high level of competition, this

relationship can expand the influence of the firm in that particular country.

This research did not limit itself to just a particular period of time, but we sort through so

many literature that have to do with management, politics, business, and so many other

sectors and in carrying out our research we considered different aspects of firm

performance financial, marketing, production, tax, competition in the local and

international market, some of the studies we explored focused on the impact corporate
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lobbying has on the financial performance of the firm and specific domains related to

corporate lobbying and firm performance, we tried as much as possible to study major

studies their measurement of firm performance in relations to corporate lobbying. Our

results show that there is a relationship between corporate lobbying and firm

performance but we also realized that more research needs to be done on this topic.

Companies and firms need to put more emphases on their relationship, and there is the

need for firms to understand the need for a relationship, in our research we realized that

some firms just lobby because other firms lobby, the government creates and makes

the atmosphere suitable for the business and the government needs the firms in

improving the economy, theses has to do with what is really happening mixing business

and politics because either directly or indirectly there is a close relationships between

corporate lobbying and firm performance.



25

REFERENCES

Aggarwal, V. (2001). Corporate market and non market strategies in Asia: A conceptual

framework, Business and Politics, 3(2), 89-108 https://doi.org/10.5465/amr.2010.0022

Aggarwal, R.K., Meschke, F.,& Wang, T. Y.(2012) .Corporate political donations: Investment or

agency ? Business and Politics, 14(1), 1449-3569 https://doi.org/10.1515/1469-

3569.1391

Amy, J., Hillman, Zardkoohi, A., Bierman, L. (1999). Corporate Political Strategies and Firm

Performance: Indications of Firm-Specific Benefits from Personal Service in the U.S.

Government. Journal of Management, 20(1), 67-81 https://doi.org/10.1002/(SICI)1097

Angel, C., Patten, D., & Roberts, R. (2010). Corporate political strategy: An Examination of the

Relation between Political Expenditures, Environmental Performance and Environmental

Disclosure. Journal of Business Ethics, 67(2), 139-154. https://doi.org/10.1007/s10551-

006-9019-3

Ansolabehere, S., Snyder, J., & Tripathi, M. (2002). Are PAC contributions and lobbying linked?

New evidence from the 1995 lobby disclosure. Business and Politics, (4), 131-155

https://doi.org/10.2202/1469-3569.1034

Ansolabehere, S., De Figueiredo, J.M., & Snyder, J.M.Jr. (2003).Why is there so little money in

US politics? Journal of Economic Perspectives, 17(1), 105-130

http://www.nber.org/papers/w9409



26

Bachrach, W., & Belytshko, T. (1986). Efficient implementation of quadrilaterals with high

coarse- mesh accuracy. Science Direct, 54 (3), 279-301. https://doi.org/10.1016/0045-

7825(86)90107-6

Baron, D. (1999). The nonmarket strategy system. Management Review, 37(1), 73-86 doi:

10.1257/aer.104.12.3885

Baum, J., Wally, S. (2003). Strategic decision speed and firm performance. Wiley Online

Library, 24 (1), 1107-1129 https://doi.org/10.1002/smj.343

Baysinger, B. (1984). Domain maintenance as an objective of business political activity.

Academy of Management Review, (9), 248-258

https://doi.org/10.5465/amr.1984.4277642

Bebchuk, L.A., & Jackson R.J. (2013). Shinning light on Corporate Political Spending: The

George Town Law Journal, 101(3), doi.org/10.5465/amr.2005.16387895

Bertrand, M., Bombardini, M., & Trebbi, F., (2011). Is it whom you know or what you know?

An empirical assessment of the lobbying process. Working Paper, National Beaureau of

Economic Research, 104 (2), DOI: 10.1257/aer.104.12.3885

Boies, B., Stone, M., & Arndt, M. (2012). Corporate political strategy: A Framework for

Understanding Nonprofit Strategy. Nonprofit Management & Leadership

https://doi.org/10.1002/nml.4130070105

Bonardi, J., Hillman, J., & Keim, G. (2011). The Attractiveness of Political Markets:

Implications for Firm Strategy. Academy Journal of Management, 30(2), 138-150.

https://doi.org/10.5465/amr.2005.16387895



27

Bonardi, J., Guy, L., Holburn., Richard & Bergh, V. (2013). Non Market Strategy Performance:

Evidence from U.S Electric Utilities. Academy of Management, 49 (6), 180-205.

https://doi.org/10.5465/amj.2006.23478676

Benson, W., Davidson, W., Wang, H., Worrell, D. (2011a). Deviations from, Expected

Stakeholder Management, Firm Value, and Corporate Governance. Journal of

Management, 39-81 https://doi.org/10.1111/j.1755-053X.2010.01134

Benson, W. (2011b). Determinants of political strategies in U.S multinationals. Business and

Society, 42 (4) 890-995 https://doi.org/10.1177/0007650303260351

Bouwen, P. (2003). A Theoretical and Empirical Study of Corporate Lobbying in the European

Parliament. European Integration Online Papers. 7(11), 673-702

http://dx.doi.org/10.2139/ssrn.474923

Brown, R. (2015). Firm-level political capabilities and subsequent financial performance.

Journal of Public Affairs, 16(3), 421-467 https://doi.org/10.1002/pa.1592

Burnett, B., H., Chen, H., & Grinny, K., (2014). Auditor provided lobbying service and audit

quality working paper. University of Colorado at Denver, 33(3), 563-604

https://doi.org/10.1177/0148558X16657249

Chen, H., Parsley, D., Yang, Y. (2010). Corporate Lobbying and Financial Performance: Journal

of Management. 21146 (6) 956-986 https://mpra.ub.uni-muenchen.de/id/eprint/21114

Chen, H., Parsley, D., Yang, Y. (2014). Corporate Lobbying and Firm Performance. Journal of

Business & Accounting, 42 (3), 1106-1145 https://doi.org/10.1111/jbfa.12109

Chen, H., Parsley, D. & Yang, Y. (2015).Corporate Lobbying and Firm Performance. Journal of



28

Business Finance & Accounting, 6 (42), 444–481. https://doi.org/10.1111/jbfa.12109

Clercq, D., Menguc, B., & Ahuh, S. (2009). Unpacking the relationship between an innovation

strategy and firm performance: The role of task conflict and political activity. Journal of

Business Research, 62 (11), 458-542 https:doi.org/10.1016/j.jbusres.2008.10.021

Coates, J. (2012). Corporate Politics, Governance, and Value Before and after citizens united:

Journal of Empirical Legal Studies, 9(4), 657-696 https://doi.org/10.1111/j.1740-

1461.2012.01265.

Cooper, M. J., Gulen, H. & Ovtchinikor, A.V. (2010).Corporate Political Contribution and Stock

Returns. The Journal of Finance 65(2), 687-724, https://doi.org/10.1111/j.1540-

6261.2009.01548.

Correia, M. (2012). Political Connections, SEC Enforcement and Accounting Quality Working

paper. Journal of Accounting and Economics, 57 (2-

3)https://doi.org/10.1016/j.jacceco.2014.04.004

Dahan, N. (2005). A contribution to the conceptualization of political resource utilized in

corporate political action: Journal of Public Affairs, 42(4), 43-54, doi:

1010022005.11043730

Dahan, N. (2014). Preface: Corporate Political Strategy. International Studies of Management &

Organization, 35 (2), 2-32. DOI: 10.1080/00208825.2005.11043730

De Figueiredo, J. (2013). Academic earmarks and the returns to lobbying. Journal of Law and

Economics, 49 (2), 280-340. https://doi.org/10.1002/pa.4



29

De Figueiredo, J., & Silverman, B. (2013). How does the government want to fund science?

Politics, lobbying and academic. National Bureau of Economic Research, 45 (3) 431-470

DOI: 10.3386/w1345

Drope, J., & Hansen, W. (2006). Does firm size matters? Analyzing business lobbying in the

United States. Business and Politics, 8 (2), 1-17. https://doi.org/10.2202/1469-3569.

Drutman, L. (2012). The business of America is lobbying: Explaining the growth of corporate

political activity in Washington DC working paper. Oxford University 34(3), 301-356

Doi: 10.11519.3212

Drutman, L. (2015). The business of America is lobbying: how corporations became politicized

and politics became more corporate. Oxford University, 23(3), 53-70

https://doi.org/10.2307/41165847

Faccio, M. (2002). Politically-Connected Firms: Can they squeeze the state? 24 (5), 34-42

https://doi.org/10.1111/j.1540-6261.2006.01000.

Faccio, M. (2006).Politically Connected Firms. American Economic Association, 96(1), 642-670

DOI: 10.1257/000282806776157704

Feng, X., & Johansson, A. (2015). Mixing business with politics: Political Participation by

Entrepreneurs in China. Journal of Banking and Finance, 59 (2), 220-235.

https://doi.org/10.1016/j.jbankfin.2015.06.009

Fisman, R. (2012).Estimating the Value of political connections: The American Economic

Review, 91(4), 1095-1102. https://doi.org/10.1093/rfs/hhn088



30

Frynas, J.G., Mellahi, K., & Pigman, G.A. (2013). First mover advantages in international

business and firm-specific political resources: Strategic Management Journal, 27 (4),

321-345. https://doi.org/10.1002/smj.519.

Gao, Y. (2006). Corporate political action in china and America: A Comparative Perspective,

21(3), 111-121, https://doi.org/10.1002/pa.224

Getz, K. (2006). Public affairs and political strategy: Theoretical foundations. Wiley Online

Library, 1 (4), 601-675 https://doi.org/10.1002/pa.77

Glass, G. (1976). Primary, Secondary and Meta-analysis of research. Educational Researcher,

5(10), 300-367 https://doi.org/10.3102/0013189X005010003

Goerzen, A. (2007). Alliance networks and firm performance: The impact of repeated

partnerships. Wiley Online Library, 28 (5), 895-900 https://doi.org/10.1002/smj.588

Goldman, E., Rocholl J., & Jongil S. (2009).Do politically connected boards affect firm value?

Review of Financial Studies, 22(6), 2331-2360. https://doi.org/10.1093/rfs/hhn088

Goldman, E., Rocholl J., & Jongil S. (2013). Political connected boards of directors and the

allocation of procurement contracts. Review of Finance, 17 (5), 421-450

https://doi.org/10.1093/rof/rfs039

Guedhani, O., Pittman, J, A & Saffar, W. (2014). Auditor choice in politically connected Firms.

Journal of Accounting Research, 52 (1), 107-162 https://doi.org/10.1111/1475-

679X.12032



31

Hadani, M., & Schuler, D.A. (2013) .In search of El Dorado:  The Elusive Financial Returns on

Corporate Political Investments: Strategic Management Journals, 34(2), 165-181.

https://doi.org/10.1002/smj.2006

Hansen, L., Mitchell, J. (2013). Disaggregating and Explaining Corporate Political Activity:

Domestic and Foreign Corporations in National Politics, American Political Science

Review, 94(4), 891-903 https://doi.org/10.2307/2586214

He, Y., & Tian, Z. (2008). Government-Oriented corporate public relation strategies in

transnational China. Management and Organization Review, 4 (3), 367-391

https://doi.org/10.1111/j.1740-8784.2008.00119.

Hersch, P., & McDougal, G. (2010). Determinants of Automobile PAC contributions to house

incumbents: Own Versus Rival Effects. Academy of Management, 32 (104), 329-343.

https://doi.org/10.1023/A:1005179819347

Hersch, P., Netter, J., & Pope, C (2012).Do campaign contributions and lobbying expenditures

by firms create “political capital”? Atlantic Economic Journal, 36(4), 395-405, doi:

https://doi.org/10.1007/s11293-008-9125

Hill, M. D., Kelly, G. W., Lockhart, G. B. & Van Ness, R. A. (2013).Determinants and Effects of

Corporate Lobbying. Journal of Financial Management, 42(4), 452-497

https://doi.org/10.1111/fima.12032

Hill, M.D., Fuller, K. P. Kelly, G. W., & Washan J. O., (2014). Corporate Cash holding and

Political Connections. Review of Quantitative Finance and Accounting, 42(1), 123-142

https://doi.org/10.1007/s11156-012-0336-6



32

Hill, M., Kelly, W., Lockhart, B. (2018). Determinants and Effects of Corporate Lobbying.

Journal of Finance. 42(4), 931-957 https://doi.org/10.1111/fima.12032

Hillman, A., Zardkoohi, A., & Bierman, L. (1999). Corporate political strategies and firm

performance: Indications of firm specific benefits from personal service the US.

Management Journal, 50 (20), 67-81 https://doi.org/10.1002/(SICI)1097-0266

Hillman, J., Keim, G., & Schuler, D. (2010). Corporate Political Activity: A Review and

Research Agenda, Journal of Management, 30 (6), 159-170.

https://doi.org/10.1016/j.jm.2004.06.003

Hillman, J., Keim, G., & Schuler, D. (2014). Corporate Political Strategies for widely Salient

Issues. Academy of Management, 30 (3), 260-270.

https://doi.org/10.5465/amr.2005.17293705

Hitt, M., Hoskisson, R., Johnson, R., & Moesel, D. (2017). The market for corporate control and

firm innovation. Academy of Management, 42(2), 850-994

https://doi.org/10.5465/256993

Jayachandran, S. (2011).the Jeffords effects: Journal of Law and Economics, 49(2), 397-425.

https://doi.org/10.1086/501091

Jin, K. (2011). Corporate lobbying revisited. Business and Politics, 8 (2), 1-23.

https://doi.org/10.2202/1469-3569.1193

Kalt, P., & Zupan, A. (2012). Capture and ideology in the economic theory of politics: Own

Versus Rival Effects. American Economic Review 3(74), 1-22.

https://www.jstor.org/stable/1804008



33

Keim, G., & Baysinger, B. (1988). The efficacy of business political activity: competition and a

principal agent context. Journal of Management, 14 (5), 163-180.

https://doi.org/10.1177/014920638801400203

Kim, C., Yang, Z., & Zhou, O., (2013). Politically connected boards and audit pricing: US

evidence working paper. City University, 34(5), 23-42

https://scholars.cityu.edu.hk/en/publications/

Kim, J. (2008). Corporate Lobbying Revisited: Journal of Economics 23(5), 45-63 doi:

http://scholar.colorado.edu/econ

Latridis, G., & Joseph. (2005).A Conceptual Framework of Accounting Policy choice under

SSAP 20. Managerial Auditing Journal, 20(7), 763-778.

https://doi.org/10.1108/0286900510611276

Lawton, T., McGuire, S., & Rajwani, T. (2012). Corporate political activity: A Literature

Review and Research Agenda. British Academy of Management, 15 (1), 86-105.

Lord, M. (2000). Corporate political strategy and legislative decision making: The Impact of

Corporate Legislative Influence Activities. Business and Society, 39 (1), 286-250.

https://doi.org/10.1111/j.1468-2370.2012.00337.

Lux, S., Crook, T., & Woehr, D. (2010). Mixing business with politics: Meta-Analysis of

Antecedents and Outcomes of Corporate Political Activity. Journal of Management,

37 (1), 168-200. https://doi.org/10.1177/0149206310392233

Mathur, I., & Singh, M. (2010). Corporate political strategies. Wiley Online Library, 51 (1),

400-543 https://doi.org/10.1111/j.1467-629X.2010.00386.x



34

Mckee, D., Varadarayan, R., & Pride, W. (2012). Strategic Adaptability and firm

performance: A market-Contingent perspective. Journal of Marketing, 53 (4), 452-

601 DOI: 10.2307/1251340

North, D. (1990). A transaction cost theory of politics. Journal of Theoretical Politics, 2 (4),

225-230. https://doi.org/10.1177/0951692890002004001

Okhmatovsky, I. (2012). Performance indications of lies to the government SOEs: A

political embeddedness perspective. Journal of Management Studies, 47(6), 1020-

1047. https://doi.org/10.5465/amp.2011.0164

Oliver, C., & Holzinger, I. (2012). The effectiveness of strategic political management: A

Dynamic Capabilities Framework, Academy of Management, 33(2), 55-69.

https://doi.org/10.5465/amr.2008.31193538

Ozer, M. (2010). Top management teams and corporate political activity: Do top management

teams have influence on corporate political activity. Journal of Business Research, 63

(11), 1196-1201 https://doi.org/10.1016/j.jbusres.2009.10.017

Rahbein, K., & Lenway, S. (2014). Leaders, followers and free riders: An Empirical Test of

Variation in Corporate Political Involvement. Academy of Management, 36 (4), 291-348.

https://doi.org/10.5465/256394

Rajwani, T., & Liedong, T. (2015). Political activity and firm performance with nonmarket

research: A review and international comparative assessment. Journal of World Business,

50 (2), 273-283 https:doi.org10101j.jwb.2014.10004



35

Sadrieh, F., Annavarjula, M.(2007). Firm-Specific Determinants of Corporate Lobbying

Participation and Intensity: Journal of Public Administration, 28(2),

https://doi.org/10.1081/PAD-200044552

Salancik, R. G., & Pfeffer, J. (2014). Effects of ownership and performance on executive Tenure

in U.S Corporations. Academy Journal Management, 23(4), 80-100.

doi.org/10.1177/0149206310392233

Salorio, E., & Rivoli, P. (1991). Foreign direct investment and investment under uncertainty.

Journal of International Business Studies, 27 (2), 335-357.

https://doi.org/10.1057/palgrave.jibs.8490138

Sean. L., T. Russell Crook & David J. (2011). Mixing Business with Politics: A meta-

Analysis of the antecedents and outcomes of corporate political. Activity Journal of

Management, 37(1), https://doi.org/10.1177/0149206310392233

Sean, L., Russell, C., & David. J., Woehr, (2011).Mixing business with politics: A Meta

-Analysis of the Antecedents and Outcomes of Corporate Political Activity. Journal

of Management 11 (37), 233 https://doi.org/10.1177/0149206310392233

Schmidt, F., & Hunter, J. (1995). Comparison of three meta-analysis methods revisited: An

Analysis of Johnson, Mullen and Salas. Journal of Applied Psychology, 84(1), 144-148.

http://dx.doi.org/10.1037/0021-9010.84.1.144

Schuler, D. (2014). Corporate political strategy and foreign competition: The case of the Steel

Industry. Academy of Management, 39 (3), 293-335. https://doi.org/10.5465/256661



36

Schuster, T. (2014). Resource dependency innovative strategies and firm performance in

BOP markets, Wiley Online Library, 31(1), 43-59 https://doi.org/10.1111/jpim.12191

Shaffer, B. (2010). Firm-level responses to government regulation: Theoretical and

Research Approaches Journal of Management, 21(3), 435-476

https://doi.org/10.1177/014920639502100305

Sheng, S., & Zhou, K., & Li, J. (2011). The effects of business and political ties on firm

performance: evidence from China. Journal of Marketing, 77 (1), 1-15

https://doi.org/10.1509/jmkg.75.1.1

Siegel, J. (2013). Contingent political capital and international alliances: Evidence from

South Korea Administrative Science Quarterly, 52(4), 621-666.

https://doi.org/10.2189/asqu.52.4.621

Smith, J. (2016). U.S political corruption and firm financial policies. Journal of financial

economics. 121(2), 350-367 https://doi.org/10.1016/j.jfineco.2015.08.021

Stigler, P., & Mitchell, N. (2011). The determinants of direct corporate lobbying in the European

Union. European Union Politics, 10 (2), 290-334.

https://doi.org/10.1177/1465116509103366

Sun, P., Wright, M. & Mellahi, K. (2011). Is entrepreneur political alliance sustainable

during transition? The Case of Management Buyouts in China Management and

Organization Review, 6(1), 23-47 https://doi.org/10.1111/j.1740-8784.2009.00157



37

Thomas, D., Blau, B., Brough, T. (2013). Corporate Lobbying, Political Connections and the

Bailout of Banks. Journal of Economics and Finance, 37(8), 56-83

https://doi.org/10.1016/j.jbankfin.2013.04.005

Trevor, D., Wilmshurst.,Geoffrey,R.,&Frost,(2000).Corporate environmental reporting. A

Test of legitimacy theory, Accounting, Auditing & Accountability Journal, 13 (1), 10-

26. https://doi.org/10.1108/09513570010316126

Tsai, S., Fung, S., (2012). Institutional Ownership and Corporate investment performance.

Journal of Administrative Science, 34(5), 348-365, https://doi.org/10.1002/cjas.1232

Vanessa, M. (2006).Strategic posture, financial performance and environmental disclosure.

An Empirical Test of Legitimacy Theory, Accounting, Auditing& Accountability

Journal, 19(4), 540-563.https://doi.org/10.1016/j.jbankfin.2013.04.005

Walters, D. (2012). The study of business and politics. California Management Review, 38

(3), 195-287. https://doi.org/10.2307/41165847

Wan, W. (2005). Country resource environments, firm capabilities and corporate

diversification strategies, Wiley Online Library, 42(1), 161-182

https://doi.org/10.1111/j.1467-6486.2005.00492.x

Wan, W., & Hoskisson, R. (2017). Home country environments, corporate diversification

strategies and firm performance. Academy of Management, 46 (1), 489-978

https://doi.org/10.5465/30040674



38

Wang, H., & Qian, C. (2011). Corporate philanthropy and corporate financial performance:

The roles of stakeholder response and political access. Academy of Management, 54

(6), 494-586 https://doi.org/10.5465/amj.2009.0548

Wilson, G., & Alcantara, C. (2012). Mixing politics and Business in the Canadian Arctic:

Inuit Corporate Governance in Nunavik and the Inuvialuit Settlement Region.

Canadian Journal of Political Science, 45 (4), 781-

804.https://doi.org/10.1017/S0008423912000996

Wilson, G. (2009). Corporate political strategy and legislative decision making: The Impact

of Corporate Strategies. British Journal of Political Science, 20 (2), 281-288.

https://doi.org/10.5465/amr.1986.4284029

Wood, D. (2013). Corporate social performance revisited. Academy of Management, 16 (4),

614-782 https://doi.org/10.5465/amr.1991.4279616



39

APPENDIX

Name of article Year Result
Corporate political
contribution and stock returns
(the journal of finance)

Cooper, M. J., Gulen, H. &
Ovtchinikor, A.V. (2010)

Positive

Corporate political donations
(business and politics)

Aggarwal, R.K., Meschke,
F.,& Wang, T. Y. (2012)

Positive

Estimating the value of
political connections

Fisman, R., (2012) Positive

First mover advantages in
international business and
firm-specific political
resources

Frynas, J.G., Mellahi,K., &
Pigman, G.A. (2013)

Positive

Do politically connected
boards affect firm value?(
review of firm value)

Goldman, E., Rocholl J., &
Jongil S. (2013)

Positive

Are PAC contributions and
lobbying linked? New
evidence from the 1995 lobby
disclosure.

Ansolabehere, S., De
Figueiredo, J.M., et
al.(2002)

Positive

In search of El Dorado : the
elusive financial returns on
corporate political
investments( strategic
management journal)

Hadani, M., & Schuler, D.A.
(2013)

Positive

Corporate political activities Jayachandran, S. (2011) Positive
Do campaign contributions
and lobbying expenditures by
firms create political capital?

Hersch, P., Netter, J., &
Pope, C (2012)

Positive

Performance indications of
lies to the government SOE: a
political perspective

Okhmatovsky, I. (2012). Positive



40

Firm level response to
government regulations

Shaffer, B. (2010). Positive

Contingent political capital
and international alliances

Siegel, J. (2013). Positive

The effect of corporate
political activities

Sun, P., Wright, M. &
Mellahi, K. (2011)

Positive

Corporate political activities Lawton et al (2000). Positive
Performance indications of a
firm with political connections

Lord, (2000). Positive

Integrated strategy: Market
and nonmarket components

Feng and Johansson
(2015).

Positive

Corporate politics,
governance and non-market
strategies

Wilson, (2009). Positive

Performance indications of
lies to the government

Dahan, (2014). Negative

Political alliance and
sustainability

Rahbein, (2014). Negative

Corporate environmental
reporting

De Figueiredo, (2002). Negative

Corporate lobbying and in the
European parliament

De Figueiredo and Richter,
(2014).

Positive

A contribution to the
conceptualization of political
resource utilized in corporate
political action

Dahan, N. (2005). Negative

Politically connected boards
and audit pricing

Hadani and Schuler,
(2012).

Positive

Firms created political capital Hersch and McDougall,
(2010).

Negative

Political connections De Figueiredo and
Silverman, (2013).

Positive

Unpacking the relationship
between an innovation
strategy and firm
performance: the role of task
conflict and political activity.

Clercq et al, (2009) Positive

Political activity and firm
performance with nonmarket
research: A review and
international comparative
assessment.

Rajwani et al, (2015) Negative

Corporate lobbying, political
connections and firm
performance

Schuler, (2014). Positive

Strategic adaptability and firm Mckee et al, (2012). Positive



41

performance : A market
contingent perspective.
Determinants and effects of
political connections

Pfeffer and Salancik,
(2014).

Negative

Home country environments,
corporate diversification
strategies and firm
performance.

Wan, W., & Hoskisson, R.
(2017).

Positive

Do firm size matters
matter?(analyzing business
lobbying in the united states
(business and politics)

Hillman et al, (1999). Positive

The structure and conduct of
corporate lobbying (how firms
lobby the federal trade
commission)

Stigler, (2011). Negative

Corporate philanthropy and
corporate financial
performance: the roles of
stakeholder response and
political access.

Wang, H. & Qian, C.
(2011).

Positive

Country resource
environments, firm
capabilities, and corporate
diversification strategies.

Wood, D. (2013) Positive

Political connected boards
and audit pricing

Kim, (2008). Positive

Comparing interest group
PAC contributions to house
and senate incumbents

Boies et al, (2012). Positive

Corporate political strategies
and firm performance:
indications of firm specific
benefits from personal service
in the US

Hillman et al, (2010). Positive

The market for corporate
control and firm innovation.

Hitt, M., Hoskisson, R.,
Johnson, R., & Moesel, D.
(2017).

Positive

Alliance networks and firm
performance: The impact of
repeated partnerships.

Goerzen, A.(2007) Positive

The attractiveness of political
markets: implications for firm
strategy

Bonardi et al (2011). Positive

Disaggregation and
explaining corporate political

Hansen and Mitchell
(2013).

Positive



42

activity
Market structure and political
influence

Angel et al, (2010). Positive

Determinates and effects of
corporate lobbying

Salancik et al, (2014). Positive

Strategic decision speed and
firm performance.

Baum, J., & Wally, S.
(2003)

Positive

Corporate political action and
foreign competition

De Figueiredo (2002) Positive

Politicians on the board of
directors: Do connections
affect the bottom line?

Hillman, A. (2005). Positive

Corporate political action:
rethinking the economic and
institutional influences

Kalt and Zupan, (2012) Positive

The external control of
organization

Hillman et al, (1999) Positive

Corporate political strategy
and foreign companies

kim, (2012) Positive

Market structure and
campaign contributions

Aggarwal, V(2012) Positive

The determinants of
corporate lobbying
participation and intensity

Bonardi et al,(2013) Positive

Public affairs and political
strategy: Theoretical
foundations.

Getz, K. (2006) Positive

Corporate strategies for
political action

North, (1990) Positive

Targeting corporate political
strategy

Hill, Kelly et al, (2010) Positive

Relationship between firm
investments in the technology
and innovation and political
action

Walters, (2012) Negative

Politically connected boards
affect firm value

Goldman, E., Rocholl J., &
Jongil S. (2009)

Positive

An empirical investigation of
determinates of trade
association

De Figueiredo, (2013) Positive

The relationship between firm
investment in technology

Facio et al, (2011) Positive

Philanthropic as a strategy Jin-Hyuk Kim, (2011) Positive
The effects of business and
political ties on firm
performance

Sheng, S., Zhou, K., & Li, J.
(2011)

Positive



43

Rethinking the economic and
institutional influences

Drutman, (2015) Negative

Pursuing strategic advantage
through political means

Brown, (2015) Negative

The external control of  firms Coates, (2012) Positive
Business and public policy Drope and Hansen, (2006) Negative
Determinants of political
strategies in U.S
Multinationals.

Benson ,(2011) Positive

Corporate political strategies Mathur, I., & Singh, M.
(2010)

Negative

Top management teams and
the corporate political activity:
Do top management teams
have influence on corporate
political activity?

Ozer, M. (2010) Positive

Campaign contributions and
access

Chen, (2015) Positive

Money business and the state
material interests and fortune

Salorio, (1991) Positive

Non-market performance Faccio, (2002) Positive
Government oriented
corporate public relation
strategies in transitional
china.

He, Y., & Tian, Z. (2008) Positive

Resource dependency,
innovative strategies and firm
performance in BOP markets.

Schuster, T.(2014) Positive

Academic earmarks and the
returns to lobbying

Richter et al,(2009) Negative

The structure and conduct of
corporate lobbying

Oliver et al, (2012) Positive

Estimating the value of
political connection

Coates, (2012) Positive

Corporate political activity Benson et al, (2011) Positive
Corporate political strategy
and formulation

Bebchuk, et al, (2013) Positive

Contributions, lobbying and
committee voting in the US
house of representative

Correia, M (2012) Positive

On the political participation
of the firm in the electoral
process

Drutman, (2012) Positive



44

PLAGIARISM REPORT



45

ETHICS COMMITTEE APPROVAL

BİLİMSEL ARAŞTIRMALAR ETİK KURULU



46

16.08.2018

Sayın Dameng Itikna Emmanuel

Bilimsel Araştırmalar Etik Kurulu’na yapmış olduğunuz “Corporate Lobbying and Firm

Performance” başlıklı proje önerisi, sadece  ikincil kaynak kullanıldığı için Etik Kuruluruna

girmesine gerek yoktur. Bu yazı ile birlikte sadece ikincil kaynak kullanmak şartıyla araştırmaya

başlayabilirsiniz.

Doçent Doktor Direnç Kanol

Bilimsel Araştırmalar Etik Kurulu Raportörü

Not: Eğer bir kuruma resmi bir kabul yazısı sunmak istiyorsanız, Yakın Doğu Üniversitesi

Bilimsel Araştırmalar Etik Kurulu’na bu yazı ile başvurup, kurulun başkanının imzasını taşıyan

resmi bir yazı temin edebilirsiniz.

46

16.08.2018

Sayın Dameng Itikna Emmanuel

Bilimsel Araştırmalar Etik Kurulu’na yapmış olduğunuz “Corporate Lobbying and Firm

Performance” başlıklı proje önerisi, sadece  ikincil kaynak kullanıldığı için Etik Kuruluruna

girmesine gerek yoktur. Bu yazı ile birlikte sadece ikincil kaynak kullanmak şartıyla araştırmaya

başlayabilirsiniz.

Doçent Doktor Direnç Kanol

Bilimsel Araştırmalar Etik Kurulu Raportörü

Not: Eğer bir kuruma resmi bir kabul yazısı sunmak istiyorsanız, Yakın Doğu Üniversitesi

Bilimsel Araştırmalar Etik Kurulu’na bu yazı ile başvurup, kurulun başkanının imzasını taşıyan

resmi bir yazı temin edebilirsiniz.

46

16.08.2018

Sayın Dameng Itikna Emmanuel

Bilimsel Araştırmalar Etik Kurulu’na yapmış olduğunuz “Corporate Lobbying and Firm

Performance” başlıklı proje önerisi, sadece  ikincil kaynak kullanıldığı için Etik Kuruluruna

girmesine gerek yoktur. Bu yazı ile birlikte sadece ikincil kaynak kullanmak şartıyla araştırmaya

başlayabilirsiniz.

Doçent Doktor Direnç Kanol

Bilimsel Araştırmalar Etik Kurulu Raportörü

Not: Eğer bir kuruma resmi bir kabul yazısı sunmak istiyorsanız, Yakın Doğu Üniversitesi

Bilimsel Araştırmalar Etik Kurulu’na bu yazı ile başvurup, kurulun başkanının imzasını taşıyan

resmi bir yazı temin edebilirsiniz.



47

BİLİMSEL ARAŞTIRMALAR ETİK KURULU



48

16.08.2018

Dear Dameng Itikna Emmanuel

Your project  “Corporate Lobbying and Firm Performance" has been evaluated. Since onlysecondary data will be used the project it does not need to go through the ethicscommittee. You can start your research on the condition that you will use only secondarydata.

Assoc. Prof. Dr. Direnç Kanol

Rapporteur of the Scientific Research Ethics Committee

Note:If you need to provide an official letter to an institution with the signature of the Head of

NEU Scientific Research Ethics Committee, please apply to the secretariat of the ethics

committee by showing this document.

48

16.08.2018

Dear Dameng Itikna Emmanuel

Your project  “Corporate Lobbying and Firm Performance" has been evaluated. Since onlysecondary data will be used the project it does not need to go through the ethicscommittee. You can start your research on the condition that you will use only secondarydata.

Assoc. Prof. Dr. Direnç Kanol

Rapporteur of the Scientific Research Ethics Committee

Note:If you need to provide an official letter to an institution with the signature of the Head of

NEU Scientific Research Ethics Committee, please apply to the secretariat of the ethics

committee by showing this document.

48

16.08.2018

Dear Dameng Itikna Emmanuel

Your project  “Corporate Lobbying and Firm Performance" has been evaluated. Since onlysecondary data will be used the project it does not need to go through the ethicscommittee. You can start your research on the condition that you will use only secondarydata.

Assoc. Prof. Dr. Direnç Kanol

Rapporteur of the Scientific Research Ethics Committee

Note:If you need to provide an official letter to an institution with the signature of the Head of

NEU Scientific Research Ethics Committee, please apply to the secretariat of the ethics

committee by showing this document.



49


