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Near East University

Faculty of Economics and Administrative Sciences

MAN 510-ECON 572-Managerıal economıcs

	Classroom: Faculty Building, 
	Course Schedule: Thursday 17:30 

	Instructor
: Assoc. Prof. Dr. Erdal Güryay
Office Hours
: Thursday 15:30 , BA Building, 2nd Floor

  Tel: 2236464 

E-mail: erdal.guryay@neu.edu.tr

	Textbook: Macroeconomics, 5/ed, M. Hirshey, ISBN-0-324-31155-9,  

                                        Publisher: Thomson, 2006


	Further Reading: Managerial Economics, M.Hirshey, J.L.Pappas,8th /Ed. ISBN-0-03-011303-2, 

                                         Publisher: Dryden, 1996.

                              Managerial Economics, H.C. Petersen, W.C. Lewis, 4th/ Ed, ISBN-0-13-011402-2, 

                                         Publisher: Pearson, 1999.

                              Managerial Economics, W.B.Allen and other, 6th/Ed, ISBN-0-393-92750-4, 

                                         Publisher: WW Norton, 2005.


	Prerequisites: 
	Semester: 1 (1th year)
	Course credit: 3

	Language of Education: English
	Type of Course: Core
	Level of Course: Graduate


Course Description
This course develops principles of microeconomics to enable managers to manage more effectively in relation to customers, suppliers, competitors, complementors,and the regulatory environment. The course introduces the basic microeconomic theories of marginal analysis and competitive markets. It then develops principles of cost, strategic, and organizational analysis. Managerial economics provides a set of fundamental building blocks for other disciplines, including accounting, corporate finance, human resource management (incentives and organization), marketing (brand extensions, promotion, and pricing), and general business strategy.

Course Objectives

1. To introduce students to optimization techniques
2. To promote tools and techniques for managerial decision making.
3. To understand market structures.
4. To understand demand and supply analysis.

5. To understand production theory and cost estimation.
6. To help managers recognize how economic forces affect organizations.

7. To understand economic consequences of managerial behavior.

8. To understand variables and interpret them.

9. To understand the role of government in economy.

10. To evaluate impact of policies on economy.
Learning Objectives

1.Learn optimization technics and estimate economic relations 

2. Analyze factors that affect demand and supply of firm.
3. Make business forecast.
4. Understand production theory and cost estimation.
5. Learn linear programing tools and techniques.
6. Understand features of different markets and analyze them.
7. Learn pricing techniques.
8. Dealing with risk and uncertainty.
9. Understand and evaluate effects  of goverment policies 
Learning Outcomes

At the end of the course, students will be able to:

1. Analyze the economic effect of managerial decision.

2. Use managerial economics tools and techniques for decision making.

3. Estimate demand for firm and planed supply.
4. Estimate cost.

5. Analyze and interpret outcomes.

6. Apply pricing techniques.

7. Dealing with risk and uncertainty in decision making process.
8. Analyze effect of government policies on firms.

Tentative Syllabus

	Week
	Date
	Chapter
	Topic

	1
	
	1
	Introduction  

	2
	
	2
	Optimization techniques

	3
	
	3
	Estimating economic relations

	4
	
	4
	Market demand and supply analysis 

	5
	
	5
	Demand theory and estimation

	6
	
	6
	Business forecasting

	7
	
	7
	Production theory

	8
	
	8
	Cost estimation and management

	9
	
	9
	Linear programing tools and techniques

	10
	
	10
	Perfect competition

	11
	
	11
	Competitive market performance

	12
	
	12
	Monopoly and monopolistic competition

	13
	
	13
	Pricing techniques

	14
	
	14
	Investment policy

	15
	
	15
	Government and business

	16
	
	
	Final Examination


Course Assessment

Grades in this course will be assigned according to the following criteria:

	Mid-term Examination
      
	  30%

	Final Examination

      
	  40%

	Quiz and Home works                
	  20%

	Class Participation & Attendance
	  10%

	Total:
	100%


Course Requirements and Policies


Participation in class discussions is stiffly encouraged and considered as potential bonus points. Please make sure that you attend the courses in which quizzes will be held, as missing a quiz would mean missing the assigned points for that quiz.

