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	COURSE TITLE
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E-MAIL
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	COURSE AIM
	The main aim of the course is to introduce basic concepts and themes to students in the field of communication and media studies, such as what communication is, what is the meaning of a sign, what is media literacy, advertising, print media, TV, radio, and digital media. 

At the end of the semester, students are expected to be able to familiar with the terminology and analyse media texts.


	COURSE CONTENT
	In this course, students will learn the elements that shape a screenplay: plot, character, dialogue, descriptive action, narrative structure, formatting, genre and theme.  Students will read and critique each other’s work in class, perform writing exercises related to the elements of screenwriting, study film clips for scene analysis, develop skills in pitching, and develop an understanding of the film industry from the perspective of a screenwriter.


	COURSE REQUIREMENTS
	It is preferable that students will read the chapters prior to class discussions.


	COURSE GRADING SYSTEM
	Attendance & participation          10 % 

Midterm                                           35 % 
Final                                                   55 %



	WEEKLY LESSON PLANNING
	1.WEEK
Introduction

What is communication? An Introduction

2.WEEK
Some models of communication


3.WEEK
Media studies and media literacy: what is it? What is the use of media literacy?
4.WEEK
Communication, Meaning, and Signs: An Introduction to Semiotics 
5.WEEK
Advertising 

6. WEEK
Midterm week 

7. WEEK
Television  
8.WEEK
Radio & music

9.WEEK
Print media

10.WEEK
Movies and Video 
11.WEEK
The Internet & New Media
12.WEEK
Studying Media in the 21st Century: 
13.WEEK
Final exam week 


	COURSE MATERIALS*
*Materials will be available electronically.
	1- Peyton Paxson. Mass Communications and Media Studies: An Introduction. New York: Continuum, 2010.
2- John Fiske. Introduction to Communication Studies. 2nd edition. London & New York: Routledge, 2004.


