
1877-0428 © 2010 Published by Elsevier Ltd.
doi:10.1016/j.sbspro.2010.03.958  

Procedia Social and Behavioral Sciences 2 (2010) 5864–5869

Available online at www.sciencedirect.com

 

WCES-2010 

The most preferred social network sites by students 

Huseyin Bicena *, Nadire Cavusb 
a Department of Computer Education and Instructional Technologies, Near East University, Nicosia, 98010, Northern Cyprus 

b Department of Computer Information Systems, Near East University, Nicosia, 98010, Northern Cyprus 

Received November 14, 2009; revised December 3, 2009; accepted January 25, 2010 

Abstract 

While social network sites share main aims of online communication and interaction, at the same time they vary according to 
sites in terms of main target and usage regulation. The aim of this study is to investigate the internet usage of students and also to 
learn which social network sites are preferred by the participants. The volunteer participant of this study consists of 52 
undergraduate students. Literature survey was used to gather general information about background of the study and 
questionnaire was used to collect data and to find out the opinions of students about preferring social network sites.  Also, 
frequency and percentage methods were used during the analysis process. The results of the study show that Live Spaces and 
Facebook social network sites are preferred by the participants. 
© 2010 Elsevier Ltd. All rights reserved. 
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1. Introduction  

Social network sites such as MySpace, Facebook, Windows Live Spaces, Orkut and Hi5 have attracted millions 
of users; many of them have integrated their daily practices with these sites. Therefore, by O'Reilly Media in 2004 
for the first time put forward the concept of Web 2.0 has aim to provide that people interact with each other in a 
social environment. Thanks to Web 2.0 at the same time when people read the information within a network can 
communicate and exchange information with friends can make. Social networking, web-based services to 
individuals, depending on the system open to the public or semi-open to create profiles, communicate in the other 
list of users to express and communicate on the system where people with other people who see connections allow 
to have. This type of terminology and structure of communication networks may vary according to their website 
(Boyd & Ellison, 2007). Individuals can use social communication networks for very different purposes. There are 
many social networking sites. Social networking sites, online interaction and communication at the same time 
sharing the main purpose and use of specific objectives in terms of layout may vary according to services. (Gross, 
Acquisti, 2005). 
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Social Network Sites have applied a wide variety of technical features, their backbone includes of visible profiles 
that display an articulated list of Friends who are also users of the system. Profiles are unique pages where one can 
‘‘type oneself into being’’ (Sunde´n, 2003). Joining a social network site, users are prompted to identify others in 
the system with whom they have a relationship. On the site-popular terms include Friends, Contacts and Fans. Most 
Social Network Sites require bi-directional confirmation for Friendship, but some do not. These one-directional ties 
are sometimes labeled as Fans or Followers, but many sites call these Friends as well. The term Friends can be 
misleading, because the connection does not exactly mean friendship in the everyday vernacular sense, and the 
reasons people connect are varied (Boyd, 2006). 

The first social networking site in 1997, was founded with the same SixDegrees.com. This site were presented 
the opportunity to users create profiles and friends lists. In 1998, was allowed to surf on your friends list. Various 
ethnic groups in the years 1997- 2001 between personal, professional and they share their dating sites have emerged. 
In 1999 Live Journal, Asian Avenue, Black Planet, Lunar Storm; In  2000 Mi Gente; In 2001 Cyworld and Ryze; In 
2002 Fotolog and Friendster, Skyblog; In 2003 Couchsurfing, LinkedIn, Tribe.net, Open BC/Xing, MySpace, 
Last.FM, Hi5, Orkut, Dogster; In 2004 Flickr, Piczo, Mixi, Facebook (only in Harvard University), Multiply, 
aSmallWorld, Dodgeball, Care2 (social network site was added), Catster, Hyves; In 2005 Yahoo!360, Youtube, 
Xanga, Cyworld, Bebo, Facebook (high school’s network), AsianAvenue, BlackPlanet, in 2006  Facebook,Windows 
Live Spaces, Cyworld, Twitter, MyChurch were added. (Boyd & Ellison, 2007). Actually MySpace has more mail 
messages than Google, Yahoo, or Hotmail, such as 50 million mail messages for each day, 14 billion comments on 
the site, and 10 billion friend relationships (Owyang, 2008). This is an important growth show that the Nielsen net 
ratings from 2006 nearly total of 68.6 million users of all Social Network Sites, with MySpace users comprising of 
38.4 million of the Social Network Sites population. Facebook is the sixth most trafficked site in the United States 
and its active users becomes double every 6 months (Owyang, 2008). Because of social networks in terms of 
information sharing point, Sancez (2007) 18 – person user community with his study of social networks and learning 
in these environments were found to be more fun. According to the research of social networking tools just like 
traditional trainings methods to offer a virtual environment is proving to be. Except the study of cooperative learning 
activities, creative thinking and ensuring problem solving development skills was stressed (Crook, 2008). 

 

2. Aim of the research 

The aim of this study is to investigate the internet usage of students in the department of Computer Education 
Instructional Technology student, and also to learn which social network service the participants prefer. The study 
attempts to find answers to the following questions:  

1. What are the internet usage year’s habits of students?  
2. What are the internet usage hour’s habits of students?  
3. What are the internet usage type’s habits of students?  
4. What are the social networks usage habits of students?  
5. Which social networks are mostly preferred? 

3. Methods 

3.1. Participants 

The volunteer participants in this study consisted of 52 undergraduate students attending the Near East University 
in Northern Cyprus. 52 students from Department of Computer Education and Instructional Technologies (CEIT). 
The study was conducted during the 2008-2009 Summer term.  Joined the study from students of CEIT are 10% 
female, 90% male. Akkoyunlu and Orhan (2003) stated that the majority of the students consist of males in 
Department of Computer Education and Instructional Technologies. Mostly males prefer to study in this department 
in Near East University. That’s why most of the participants consist of males in this study. The mean age of 
participants was 21 years, ranging from 18-24. 17% of the participants (9 persons) are 18 years old. 37% of the 
students (19) are 19 years old. 12% of them (6) are 20 years old, 10% of them are (5) are 21 years old, 15% (8) of 
them are 22 years old.  7% of them (4) are 23 years old, and 2% of them (1) are 24 years old. 
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3.2. Instruments 

The questionnaire was prepared to learn which social network sites are preferred by the participants. The 
questions about how many years students use internet and how many hours they use it in a day were asked to the 
students. 

3.3. Data analysis 

Data were collected using questionnaire. After that SPSS 16.0 was used to analyzed and interpret the collected 
data. Frequency, crosstabs and percentage methods were used during the analysis process. 

4. Results and Discussion 

4.1. Internet used years 

According to the Figure 1, %2 of the students have been using the internet for a years, 2% of the usedents have 
been used it for two years. 2% of the students have been used it for 3 years, and 92% of them have been used for 4 
years. Results show that 92% of the participants have been used the internet for more than 4 years.this results also 
show that internet play an important role in our life. When the internet use is examined in the world, it is seen that 
1,733,993,741 people use the internet (WIUS, 2009). 
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Figure 1. Distribution of internet used years 
 

4.2. Internet used hours/day 

According to the Figure 2, 4% of the participants use internet less than one hour in a day, 6% of them use 
internet one hour in a day, 10% of them use the internet two hours in a day, 15%  of them use the internet three 
hours in a day, 65% of them use the internet more than four hours in a day.when the results are examined, it is seen 
that most of the participants 65% use the internet more than 4 hours in a day. Results also show that most of young 
people spend most of their times in the internet.  

2% 2%2% 2% 

92%
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4. Results and Discussion 
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Figure 2. Distribution of internet used hours/day 

4.3. Internet type 

Figure 3 shows that 12% of the participants use Dial-up connection, 57% of them use ADSL, 19% of them use 
Wireless, and 12% of them use 3G to connect the internet. When the results are examined it is seen that most of the 
participants 57%  use ADSL to connect the internet. The reason of this is  that ADSL has higher speed than  Dial-up. 
It is thought that  The reason why 3G is not be prefered in TRNC is  that 3G is not used in all the area and it has 
been started to use newly in TRNC.  
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Figure 3. Distribution of internet type 

 

4.4. Social networks used 

As indicated in Figure 4, 38% of the participants use  Live Spaces, 11% of them use My Space , 12% of them  
use  Hi5, 38%’i use  Facebook and 1% of them use Orkut from social services Sites. When the results are examined, 
it is seen that Live Spaces and Facebook are used in equal rates. The results shows that participants mostly prefer to 
use Live Spaces and Facebook when they want to share something. Results of the study indicate that it can be seen 
that a large majority of the students use the social networks the majority of them chose to use the facebook and Live 
Spaces. Cetin (2009) stated that students use Facebook since it has fun. According to the information given from 
Facebook,at the end of 2009 year, there will be an estimated 350 million active users of Facebook 
(http://www.facebook.com/press/info.php?statistics). The usage reason of Live Spaces as much as facebook is 
Hotmail Service. Because Cavus and Bicen (2009) found out in their study that students of Near East University 
mostly use hotmail e-mail service.  
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Figure 4. Distribution of social networks 

4.5. The most prefered social network service 

According to the Table 1, participant using Dial-up connection prefer Live Spaces social network service (5 
persons). Secondly Facebook and Hi5 social network service is prefered in equal rates (3 persons).  The less 
prefered social network service is MySpace (1 person).  Participant using ADSL connection mostly use Facebook 
(26 persons) than Live Spaces (23 persons) social network services. While Hi5 and  MySpace social network 
services are prefered by  ADSL users, Orkut social network service is the least prefered service by the participant 
(1person). Participant using Wireless connection prefer Live Spaces and Facebook social network services in equal 
rates (9 persons). Secondly MySpace (4 persons) and Hi5 (2persons) social network services are 
prefered.participants using 3G prefer Live Spaces (6 persons), Facebook (5 persons), MySpace (3 persons) and at 
least Hi5 (1 person) social network services. 
 

Table 1. The most preferd social network service 

 Live Spaces (f) MySpace (f) Hi5 (f) Facebook (f) Orkut  (f) 
Dial-up 

5 1 3 3 0 
ADSL 

23 5 8 26 1 
Wireless 

9 4 2 9 0 
3G 

6 3 1 5 0 
 

5. Conclusion and future studies 
 
The effects of development are mostly seen in informatics and technology fields. Most of the people use social 

network sites in their daily lives for years. Especially internet use and sharing knowledge on the internet play an 
important role in our lives. However the speed and type of the internet is very important. It is ratherly clear that 
Facebook and Livespaces are commonly used. The popularity of Facebook and Hotmail and Messenger tools of 
Livespace make them mostly used Social Network Services. Studies should be made on how these social networks 
take place and are used in education. Contributions of social networks to education should be supported with 
theoretical studies and more academic studies should be made about how they are used to guide the teacher. 
Researchers plan to make studies on these issues.  



Huseyin Bicen and Nadire Cavus / Procedia Social and Behavioral Sciences 2 (2010) 5864–5869 5869

References 
 
Akkoyunlu, B., Sa lam, N. ve Atav, E. (2004). Ö retmen Adaylar n n nternet Kullanma S kl k ve Amaçlar . IV. Uluslararas  E itim 

Teknolojileri Sempozyumu, (24-26 Kas m 2004), Sakarya Üniversitesi, II, 886-890. 
Boyd, D. (2006). Friends, Friendsters, and MySpace Top 8: writing community into being on social network sites. First Monday, 11(12).  
Boyd, D. M., & Ellison N. B. (2007). Social network sites: definition, history, and scholarship. Journal of Computer Mediated Communication, 

13(1), article 11. http://jcmc.indiana.edu/vol13/issue1/boyd.ellison.html  
Cavus, N., & Bicen, H. (2009). The most preferred free e-mail service used by students. Paper presented at the 9th International Educational 

Technology Conference, May 6-8, Ankara, Turkey (ERIC DATABASE ERIC: ED505353). Retrieved December 20, 2009, from 
http://www.eric.ed.gov/ERICDocs/data/ericdocs2sql/content_storage_01/0000019b/80/44/4c/38.pdf  

Cetin, E. (2009). Sosyal Iletisim Aglari ve Genclik: Facebook Ornegi. International Davraz Congress, September, 26-27, Isparta, Turkey. 
Retrieved Janyuary 04, 2019, from http://idc.sdu.edu.tr/tammetinler/bilim/bilim15.pdf  

Crook, C. (2008). Web 2.0 technologies for learning: The current landscape - opportunities, challenges and tensions, Becta. Retrieved December 
25, 2009, from http://partners.becta.org.uk/upload-dir/downloads/page_documents/research/web2_technologies_learning.pdf  

Facebook (2009). Press room. Retrieved December 30, 2009, from http://www.facebook.com/press/info.php?statistics  
Gross, R., & Acquisti, A. (2005). Information revelation and privacy in online social networks: the Facebook case. Retrieved November 02, 

2009, from http://www.heinz.cmu.edu/~acquisti/papers/privacy-facebookgross-acquisti.pdf  
O’Reilly (2005). What is web 2.0? Retrieved April 22, 2009, from http://www.oreillynet.com/pub/a/oreilly/tim/news/2005/09/30/what-is-Web-

20.html 
Owyang, J. (2008). Social network stats: Facebook, Myspace, Reunion. Retrieved December 6, 2009, from http://www.web-

strategist.com/blog/2008/01/09/social-network-stats-facebook-myspace-reunion-jan-20 
Sanchez, J. (2007). Second Life: An Interactive Qualitative Analysis. Proceedings of Society for Information Technology and Teacher Education 

International Conference, (pp. 1240-1243). Chesapeake, VA: AACE. 
Sunde´n, J. (2003). Material cirtualities. New York: Peter Lang.  
WIUS (2009). World Internet Usage Statistics. Retrieved December 30, 2009, from http://www.internetworldstats.com/stats.htm  


